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One of the key deliverables of mysco Leadership Fellowshwas to provide an overview of

how nonprofits can use social media. As | write this, | know that there is someone out there
creating a new tool that will be out in beta soon that no one has heard of YET that may be the
next big trend. While this paper provides an overview of some of the existing social media tools
that are currently being adopted, what | would like to leave you with is the notion that the tools
will most definitely change but people and human behavior is what we need to focus on when it
comes to social media.

The guiding principle is that people drive change; not technology. The goal for social media for
most nonprofit organizations is to create conversations with key stakeholders and for some, it is
an opportunity to drive social innovation. Technology is merely the enabler and the challenge is
to ensure building the right processes in an ongoing fashion.

Trust and relationships are fundamental building blocks. The key to social media is focusing on
the people that your organization wants to connect with and using the tools to build those
relationships. If your organization does not have a solid strategy in place, social media is not for
e 2 dzo LQtftt SELIX FTAY AY UKAA LI LISN gKeé | yR L
how to use social media to further the goals of your fpofit.

In developing this white paper, | spoke to a numbekefHopemembers and some of the key
guestions they asked me to address are:

What are the best practices?

What should CIOs know about social media?

Where do we start?

Should we Tweet? Facebook ? YouTube? Follow any bloggers?
What are some of the tactics and examples of success?

How do | measure the effectiveness (ROI) of social media?

I I I I > D

| want to acknowledge that there has been a great deal written about how nonprofits should
approach social networkingBeth KanteyTechSoupNTENand so many other great non profit
leaders who are listed in Appendix C have been key to my research. There are excellent posts
f A1 S . S Diterntihing & SMEDRcElI Network Neshich outlines the four options

nonprofits can take. While | started this project with the goal of creating a white paper, it has
evolved into more of a handbook that | hope non profits can use to further their cause.

1 Cisco's Leadership Fellows Program givesigéntial/high-performing employees the opportunity to share their
skills with nonprofit organizations worldwide while earning valuable leadership experience


http://www.cisco.com/web/about/ac48/leadership.html
http://www.cisco.com/web/about/ac48/leadership.html
http://www.cisco.com/web/about/ac48/leadership.html
htpp://nethope.org/
http://beth.typepad.com/
http://techsoup.org/
http://nten.org/
http://www.fundraising123.org/article/determining-your-social-network-needs
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| am providing this paper in PowerPoint so people can easily have access to content you can
customize. There are also hyperlihgs feel free to click on the link to get to the original
a2dzNOS 2F ALISOATAO O2y Syl 2N FRRAGAZ2YLFE Ay
Sharepoint and you can find many useful tools listed in Appendix E on TAG.

Before we start on our journey, | wanted to make sure we are using a common language so the
next page provides definitions for us to refer to.

2 Please right click on the hyperlink to go to the website. Some of the diagrams and photos also have hyperlinks.
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Some Web 2.0 Terms
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Aggregator Software and applications that retrieve content from the web via structured feeds
published by websites, podcasts, viogs and other online content publishers.
Blog Short for "Web Log", this is a site where people post their reflections on whatever th

like (not necessarily technology or education). Two key features are the ability for ot
people to post comments to another person's blog and the ability to subscribe to ney
posts in a blog using RSS

Yy
er

Discussion Forum
Internet Forum

An Internet forum, or message board, is an online discussion site. It is the modern
equivalent of a traditional bulletin board, and a technological evolution of the dialup
bulletin board system. From a technological standpdimtimsor boardsare web
applications managing usgenerated content (Wikipedia)

del.icio.us

A social bookmarking site where web sites can be tagged with keywords. The socia!

component comes into play with the ability to see what other people have used as t
or to watch new sites that are tagged by users who are interested in similar topics

gs

Discussion Forum
Internet Forum

An Internet forum, or message board, is an online discussion site. It is the modern
equivalent of a traditional bulletin board, and a technological evolution of the dialup
bulletin board system. From a technological standpdimtumsor boardsare web
applications managing usgenerated content (Wikipedia)

Flickr

A social photo sharing site where users can upload their photos and share them as
receive comments from other users. Photos can be tagged to locations on sites like
Google Maps or accessed by other web serviced and combined in new ways called
"mashdzlLJa ¢

vell a:

Micro-blogging

Form of multimedia blogging that allows users to send brief text updates or microme
such as photos or audio clips and publish them, either to be viewed by anyone or by
restricted group which can be chosen by the user. These messages can be submittd

variety of means, including text messaging, instant messaging, email, digital audio of

web (Wiikpedia)

Hia

a

d by
the

News Feed

A Web file that allows sites to send updated information, announcements and news

stories to other Web services. Many blogs and wikis generate newsfeeds automaticglly.

Other newsfeeds are often marked by colored icon links referring to the common file
types: RSS or ATOM, both of which are XML files

Newsreader

An application such as Google Reader (Web), Bloglines (Web), Feed Reader (Windpws),

Feed Demon (Windows), NetNewsWire (Mac) and Thunderbird (Win/Mac) which let
subscribe read and organize different newsfeeds.

you

Online Community

A group of people that primarily interact via communication media such as newslettq
telephone, email, internet social network service or instant messages rather than fag
face, for social, professional, educational or other purposes (Wikipedia)

IS,
e to

Photo Sharing

Photo sharing is the publishing or transfer of a user's digital photos online, thus enaljling

the user to share them with others (whether publicly or privately). This functionality i
provided through both websites and applications that facilitate the upload and displ
images. The term can also be loosely applied to the use of online photo galleries th
set up and managed by individual users, including photoblogs.

of
are
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Some Web 2.0 Terms
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Podcast A series of digital media files, usually digital, audio, or video, that is made available f
download via web syndication. The syndication aspect of the delivery is what
differentiates podcasts from other files that are accessed by simple download or by
streaming

SaaS Software as a Service is a model of software deployment whereby a provider license

S an

application to customers for use as a service on demand. SaaS software vendors mpy

host the application on their own web servers or download the application to the
consumer device, disabling it after use or after thedemand contract expires

Social Bookmarking

A method for Internet users to store, organize, search, and manage bookmarks of wj
pages on the Internet with the help of metadata, typically in the form of tags that
collectively and/or collaboratively become a folksonomy. Folksonomy is also satid
tagging, "the process by which many users add metadata in the form of keywords to
shared content"

9%
(e

Social Computing

Forms of web services where the value is created by the collective contributions of 3
population

user

Social Media

People sharing information, having conversations and connecting online

Social Networking

Focuses on building online communities of people who share interests and/or activit
or who are interested in exploring the interests and activities of others. Most social

network services are web based and provide a variety of ways for users to interact, {
as email and instant messaging services.

es,

uch

DStS,

make

Tag A keyword that can be attached to audio files, video files, web pages, photos, blog p
or practically anything else on the web. Tags help other users to find and organize
information

Tag cloud A tag cloud is a list of all the tags used within a single blog or page. Many tag cloudd
tags larger the more entries they have. This site has a tag cloud in the right sidebar.

Trackback A tool that allows content that references other content to provide a connection

between the two items. It's typically used by bloggers to link back to posts they havg
reference in their content. Trackbacks allow readers of blog content to follow
conversations across several blogs on a particular topic.

Vlog or video blog

A blog where the content is provided in the form of video rather than text or audio. L
blogs and podcasts, vlogs can be syndicated via feeds.

content, using a simplified markup language.Wikis are often used to create collabord

Web 2.0 The 2nd generation of web where online content and applications are created,
collaborated on and shared by the web community. It describes the web as a commginity
controlled interactive tool rather than a publishing medium

Wikis Collection of Web pages designed to enable anyone with access to contribute or md

ify

tive

websites and to power community websites.

Note: Many of the definitions are fromttp://www.wikipedia.com



http://www.wikipedia.com/
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Executive Summary and Trends
What do nonprofits need to know about social media and how to approach it?

There is a lot of hype about social media right now, which has created some confusion around
when to strategically use it. The key is to realize that for any organization, social media is
FYy20KSNJ OKIFyySt G2 RNARGS (NHzZZGSR NBfFGA2Yy &l
any organization to have a plan that maps out their overall journey through a vision, strategy
and an executable roadmap.

Many nonprofit organizations have effectively taken their strategy to the next level by
incorporating web 2.0 and collaborative tools as part of their overall roadmap to delivering
tangible outcomes. The key differentiator of Web 2.0 is the ability to move to interactive
dialogue online. Social media for nonprofits provides an additional channel to interact with key
stakeholders. It can help drive more innovative strategies to drive volunteerism, raise funds anc
communicate with supporters and the general public. Social media needs to coexist and
reinforce traditional communication and engagement strategies.

Social media is a considerable shift to the way people get information and what they do with

it. It requires measurable goals and integration into the organization so there are no surprises.
Social media is changing the way organizations and individuals are communicating. And there
are numerous opportunities for nonprofit organizations to get noticed. This paper will help you
dzy RSNRGIFYR Y2NB | 062dzi GKA& YSRAdzY YR K2g |

Much of this is not new but this serves as a resource where you can find an aggregation of
information. There are many great sites already available where the tech community, like
Netsguarecand NTEN is providing information and guidance to nonprofit organizations about
0KS LIR26SNI 2F a20ALt YSRALI @ l'Yy20KSNJ ANBF G
aWeb Toolkit for NorProfits which include tools for creating a web site, communication,
fundraising, recruiting, and more.

So when did we start trusting strangers and what does it all mean?

Over the past few decades, the power of information has shifted. In therméia age, it was
government, monarchy, and religious institutions who dictated the agenda throughdafeee
communication. They were the ones to provide credible information to the public. Then, with
the emergence of mass media in the 1920s, consumers had a new source of information and
opinion. Actually, they had multiple sources of information, where professionals dictated the
agenda.


http://www.netsquared.org/
http://www.nten.org/
http://www.readwriteweb.com/archives/non-profits_web_tool_kit.php
http://www.readwriteweb.com/archives/non-profits_web_tool_kit.php
http://www.readwriteweb.com/archives/non-profits_web_tool_kit.php
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Since the beginning of the twentieth century and before the media has been a principle tenant
of our culture, the leisure time and expendable income of the general public has grown in
unison with the media empire which facilitates it.ofiened up a wealth of new information
sources, which also created the modern advertising market and marketing was built up upon
this. However mass media was and still is a professional environment, ruled by big corporations.

But in the last ten years there has been shift in who dictates the agenda. The web and social
media tools like blogs, social networks and video sharing sites have made it incredibly easy for
consumers to publish and share opinions. At the same time, consumer input in the form of
comments, ratings and rankings are now standard across a large number of sites, from retail
sites to news sites.

Digital communications technologies like SMS, email and Instant Messenger mean that more
and more of our communication is in a digital format. This moves us into an environment where
it is much easier to share opinions and influence as well as maintain larger and more remote
GFNASYRé ySiig2N] aod

This massive volume of consumer communication has created a new world of transparency and
scrutiny, where nothing is a secret. It has also connected us with the opinions of complete
strangers. Social Media has provided consumers with the opportunity to contribute and publish
opinions like never before. This has moved billions of thoughts online.
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So what does all this mean to nonprofit organizations?

An increasing number of nonprofit organizations have been creating a greater presence on the
web and in the past few years, many have been engaged in the social web. The key to
participating on the social web is to see it as an opportunity to listen and learn; not just talk and
tell your story. Organizations that follow these guidelines will see an impact and tangible
2dz002YSa Ay AGNBY3IIGKSYyAy3d GKSANI NBflFGA2yak
both internal and external outcomes to ensure you are using the social web to further your
goals.

According tadBeth KanteyThe American Red Crdsas been an early adopter of social media:

6. 83AYYAY3 6AGK tAaGSYyAy3 aiNy53A5a
2 §yR& I ENXIYy (KS AydSyid 6+La (2 aLNBG
(iKS wSR / Nepaa 2y G(GKS 2800¢ 1a (KS& R

efforts, there were some vocal critics, but most mentions were enthusiastic and
supportive of the Red Cross. Harman has documented many different stories and
shared these internally. Through listening the organization has come to view
social media listening as a valuable market research channel and has even
OKIyaSR a2YS a20Alf YSRAIF ai1SLIGAOa i

Some areas to consider and discuss with your teams as you navigate through this space incluc

1. Transparent Communication is Key

A The era of gatekeepers controlling the distribution of information is over

A Press releases have a place in communicating key messages but they should be
integrated with other social media tools

A No one can control what is said about your organization. As consumers have a voice
and a means to make themselves heard, it is up to you be out there to listen, track
and respond

A Itis now about being open, honest and transparent. You can no longer control

2.Be Part of the Conversation
A Identify the right resources in your organization who are responsible for driving
interaction, input and community for your organization
A Assess the social media tools in terms of your goals and be present where it makes
sense to be part of the conversation

3. Everybody Matters
A Everybody is an influencer today
A Consider policies for employees if you want to have clarity but encourage employees
to be spokespeople for your organization so they can share their opinions and
influence


http://mashable.com/2009/05/22/non-profit-social-media/
http://www.redcross.org/
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4. Reach Out to the Community

A Identify and reach out to bloggers, video creators, podcasters. They are constantly
seeking content

A Build relationships by engaging with the people who are talking about your
organization and issues in your field

5. Demonstrate Cultural Sensitivity

A One additional area that we need to consider is the cultural one. Every country has
its own cultural values and the approach needs to be sensitive to it, although the
web is creating a level playing field

A LGQa Strae (2 FTAYR o0f233SNE YR AYyF2NY
during my Cisco Leadership Fellowship, | relietme Africanwho writes about
high-tech mobile and web technology change in Africa. And has also started
AfriGadgefwhich is a team blog focused on kech ingenuity and
microentrepreneurs in AfricaWhat made it much easier is following Erik Hersman
on Twitter (@whiteafrican)

Media Shifts Taking Place

COMMUNICATIONS MEDIA SOCIAL MEDIA
Space defined by Media Owner ___ Space defined by Consumer
Brand in control . Consumer in control
One way / Delivering a message Two way / Being a part of a conversation
Repeating the message — = Adapting the message/ beta

Focused on the brand —p FOcused on the consumer / Adding value
Entertaining — Influencing, involving

Company created content = User created content/ Co -creation

Sourceb SAf t SNJAY W2KIGQ&a bSEG Ay aSRAIQ



http://whiteafrican.com/
http://www.afrigadget.com/
http://whiteafrican.com/
http://www.slideshare.net/neilperkin/whats-next-in-media
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Point of View: Guidelines for Success

This section provides 10 guidelines for successfully engaging with socialq:sedne areas to
think about and follow as part of your overall organizational strategy.

1. Have Your Ducks in A Row: Don't Do Social Media Just To Do Social Media
w You need to have your website, email marketing and odiumaraising ducks
in a row prior moving into new sociaktworking space
w If your organization doesn't know what they're trying to accomplish, then
there will be nothing to measure and no way to determine success
w Make sure the foundation is solid and don't start unless you have stamina and
true interest in an ongoing connection with people who talk back
2. Prepare to Lose Control
A Your social media approach needs to start out with traditional tactics: make
sure you set your baseline and determine your goals
A Once you jump in, remember that you can't control the conversation about
you, your organization or your brand. You can, however, participate in it
w There is no way you can vet every word of every person who wants to be your
friend or join your social networking group. If you are not comfortable with
) this, social netvyorking probably is not for you o A
3. LuQa 'o2dzui ¢g2 gle [ 2YYdzyAOFUA2Y K . SA
w Listen. Social media is not about you. It's about people's relationships with
you
w Getinvolved. Social media is about conversation and building relationships. It

takes investment and effort. Don't just talk about your organization. Ask
guestions, engage people and share information through links

w Focus on the long term. It takes time to get results and build relationships. It's
about trust and connecting with others

4. Consumers Are Driving Content

A We have shifted to a time where people rely on strangers for
recommendations anywhere from restaurants to what Amnofits to support

A Focus on creating relationships directly with consumers and especially
bloggers who are constantly seeking content to refresh their site

A Make sure you respond directly and be open, honest and authentic in
everything you say and do

A All content must now be created and packaged in small pieces for easy mixing,
sharing, consuming



Net vl
‘e it s CISCO 12

Dedicate the Right Resources
A Do not hand the responsibility of your social media networks to an Intern or
a2YS2yS 4K2 Aa y22i SyuAaANBfe {yz2sfSR3IS|
A Make sure you dedicate the right resources both in terms of it being part of
a2YS2ySQa NBalLRyaiaoAftAdAasSa FyR | 002dzy
usually time

A If you are going to create conversations, ask yourself: who will be driving it and
building trust with your key stakeholders?

A Grow or hire an expert if you want to succeed with these tools. If you want to scale
your program you need to take a disciplined approach to making it work
{LISSR La 9@SNRIOKAY3 .dzi 52y QG DSG { ¢SLI
A Everything happens fast online. We have seen crises like the earthquake in China
being reported first on Twitter. And at the same time, there have been false rumors
like the premature death of an actor spread on Twitter. Just because everything
KELLISYya | dzAOlf,éZAYI- 1S adzaNB 0KS gl e &2
gl t dzSa o 52y Qu 3ISU agsSLIW gl e
A Understand the opportunities so you can address them quickly, in real time
A Social media is very measurable, and not with "eyeballs" and impressions but by
counting blog posts and comments and evaluating the tone of those comments.
Results are very achievable and can be extremely-eifsttive
Educate Your Leaders
A . ST2NB &2dz 2dzYLJ Ay> YIS adaNB GKIFG &2
implications of social media
A Invest time in educating them about how this can impact the organization
A This way you can set appropriate goals that are shared at all levels of the
organizations
Social Media Is Here To Stay
A Remember that social media is built aneaningful relationships
A 9ELISOG G(KS iG22fa (G2 OKIFIy3IS YR NBYSYo!
A All of the new technologies mean nothing without the people
Be Ready for Everything and Anything
A ¢KS aodzAifR Al (GKSe& gAfft O2YS¢ YSydlt A
A 52yQi | aadzyS GKIFIG o0& ONBFGAY3I + a20Al "
There are many abandoned online communities out there so make sure you put
together a plan for each tool you plan to use
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10. Invest the Time in Changing Processes

A The question | always get when | am presenting or talking about social media is:
GK2g R2 @2dz FAYR (GKS (A0RKke (aFS YFR
LX + OS G2 32 d¢ L YFI1S GKS GAYS FT2NJ (K¢

A It's no longer a question of whether collaboration platforms will have an inmpact
the real question is how to best harness that impact and gain an advantage. And
the advantages are thereA Harvard Business School stud@gh Absence Make a
Team Grow Strongédemonstrates how a team had used collaborative tools to
deliver a project in 1/10th of the time that would otherwise be required

A Technology has an enormous potential to help better the lives of people when
leveraged and integrated appropriately. Humans can coexist without technology,
whereas the reverse is false. As such, technology isslifo provide a substantive
value propositiorg to enable, to increase, to acceleratavhich offers a better way
2N) 2dzi02YS GKIYy gla F@FAtrofS LINBOA 2 dz
sustainable

A Web 2.0 is the latest evolutionary pressure on organizatidigse of us that adapt
will survive this pressure and thrive as the new ecosystem comes to dominate our
dealings.Those that don't will find themselves facing extinction pressures that will
be hard to avoid.

WHAT CAN YOU ACCOMPLISH IN ONE WEEK OF WEB 2.0?

follow yelp,

tripadvisor, comment

technorati on blegs :.ays:ace r nuts
twitter post images Sesabook E e =

bl ast community N a
l on fAickr group ‘og Mis i site
'R | | 4 |
|

NO I MR 5 Mas

e o wrs o
TIME
Listen Participant Content Creator Community Manager

You get out what you put in ...

Source: Nina Simon, Museum?2.0


http://www.hbsp.harvard.edu/b01/en/common/item_detail.jhtml?id=R0405J%20-
http://www.hbsp.harvard.edu/b01/en/common/item_detail.jhtml?id=R0405J%20-
http://www.hbsp.harvard.edu/b01/en/common/item_detail.jhtml?id=R0405J%20-
http://www.hbsp.harvard.edu/b01/en/common/item_detail.jhtml?id=R0405J%20-
museumtwo.blogspot.com/
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Social Media Tools
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Social Media Tools: An Overview

In its Comparative Study on Social Media Trehdsyersal McCanfound the following trends:

A 186m blogs globally and growing

A 73% of active online users have read a blog

A 45% have started their own blog

A 57% have joined a social network

A 55% have uploaded photos

A 83% have watched video clips

A 39% subscribe to an RSS feed

A Facebook member$32.1 million unique users in June 2008

More video added to Youtube in last year than broadcast by TV EVER!

Globally, we now maintain as many contacts digitally as we do face to face. We maintain much
larger friend networks by meeting new people and also retaining contacts with people that in a
world before the web and mobile, we would have lost touch with.

Social networks and blogs are talking this on further by connecting us with people we have
never even met before. This means we can share influence and opinion with a wider circle of
people than ever before. Digital connections make it easier to influence than face to face, both
in actually doing it and the frequency that we can: text, links to content, frequency of contact,
no need to physically meet.

Photo
Sharing | Blogeine

Video
Sharing

Podcasts

Message il Widgets
5 ; .
Chat Social

If social media is new to you, check out this primer on Web 2.0 and social media from the National
Service Resource Center to learn the basics



http://www.slideshare.net/mickstravellin/universal-mccanns-when-did-we-start-trusting-strangers-presentation
http://www.nationalserviceresources.org/program-management/social-media

Net alean
b st cISCo 16

TheNonprofit Social Network Survey Repwas conducted b TENCommon Knowledgeand

ThePort The study conducted in March 2009 found that:

Social Media Tools

A

A
A
A
A

Among commercial social networks, Facebook is the most popular with 74%-pfoitn
survey respondents maintaining a presence

Community sizes are still small, however, with an average size of just 5,391members.

Tenure on Facebook is relatively short, with most nonprofit survey respondents (94%)
present for 2 years or less.

94% of organizations report using Twitter for one year or less
31% have one or more social networking communities on their own web site

Resourcing and Staffing

A

A

80% are committing at least orguarter of a fultime staff person to social networking

efforts

For more than half of nonprofit surveyed, it is the communications and marketing
departments who are most likely to own the social network efforts, with fundraising and
SESOdziABS YIyl3aSYSyid G(KS ySEG YvYzaid 0O02YYz2y
project

Online Fundraising

A

Very few nonprofit survey respondents say they are generating real revenue on commercial
or in house social networks via fundraising. On Facebook, about 40% of respondents have
raised money, but 29% have raised $500 or less over the past 12

months

In house social networks (sites started by nonprofits themselves as opposed to commercial
sites) , 25% of respondents are fundraising, and 1/3 of these fundraisers accumulated
$10,000 or more over the last year

31% have built one or more house social networks, but here again the community size is
relatively small, with 87% of house social networkning nonprofit survey respondents
hosting communities of 10,000 members or less

Graph 1: Popularity of Commercial Sodal Networks
Source: http://nonprofitsocialnetworksurvey.com/

W5

Facebook YouTube Twitter Linkedin MySpace

BHEY YO T LI SIOSUD N JO JUBDR [R1SNL WD)

Commercial Sites


http://nonprofitsocialnetworksurvey.com/
http://www.nten.org/
http://commonknow.com/html/index.php
http://theport.com/index.aspx
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People want to talk with your organizations, but they expect you to listen, they expect you to
answer, and they expect you to learMost nonprofit organizations today, who are using social
media to listen share opinions on their brand, are also using it for:

A Fundraising

A Sharing information and commentary through blogs, videos, etc.
A Creating relationships to identify new donors
A

Promoting and managing events

It is not too late to start. People are still experimenting. There is little consensus on exactly how
and when social media should be used. Not surprisingly, there is no agreement on its financial
value or return either. We are seeing some experts ikePainemerging on social media
YSGNROaod {KS 0StAS@PSa GKIFIG aeSasx ¢S Oly Y
talks and other social media tools.

So far, we looked at the benefits and the key ingredients to pursuing a social networking
approach for your organization. But there are also some risks involved that need to be
considered. The biggest one is not participating by ignoring these channels. At some point,
social media will impact your organization and you need to be proactive (whether you jump in
now or later). If it is not implemented wisely, there is a risk of hurting your brand, employees,
donors and funders.

Consider some key issues before you begin including governance, measurement and monitorir
If you do not tackle these upfront you will do so later, at a cost. Also, invest in adoption of the
program it is key to success.

Communication Tool Matrix

Irn:sf}&nld:nq &
|
High H‘qh Cost

‘Touch'
Micro-blogging
' (e.g. Twitter)

Discussion Boards

Low

Asynchronous * - Timing ~—— *+ Synchronous

Adapted from: Christian Renaudgechnology Intelligence Group



http://kdpaine.blogs.com/
http://blog.techintelgroup.com/
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Social Media Primer

As mentioned earlier, by the time you find yourself reading this, there may be 100 new sites anc
tools to explore as we are just at the beginning of the web 2.0 journey. | will first provide an
overview of the tools currently available and in the next section provide examples of how they
are being used with nonprofits.

For each of these tools, remember to define your goals and expected outcomes. Is it to help
your organization collaborate, connect easily, and increase their network of volunteers and
supporters? What do you expect to achieve? Plan your approach accordingly but also
experiment. There is no true and tried answer as it will continue to evolve.

Facebook

Facebook, which was launched in 2004, is now the largest and faptesing sociahetworking

site. It surpassed 200 million users, 70% of which joined in 2008, and half of which use Facebo«
every day Facebook is available in 30 languages, with 200 Million U$arsnore

demographicsgo toNick O'Neil'®©emographic Page

Facebook can ba critical tool for nonprofit organizing, because it is a great way to connect with
other organizations and supporters who may h have been aware of your organization previously.
Il dzaS¥dzZ 3IdzA RS (2 asidldwficsetdzhh NoRrbit FAcgbodk&®age A f |
andA beginner's guide to Facebook for nprofits.

Some tips for using Facebook:

A Just because Facebook is free doesn't mean it is easy to tap into the existing user
base. Don't start from scratch look at the other organizations that are active. Also
look to connect with other organizations and people who are already talking about
your cause and experiment

A There is a section on Facebook calbed profits on Faceboghwhich is place to
share best practicesn Facebook and where you can see what others are doing

A You can create a fan or group page for your organization

A Use your existing content. If you have video content, photos, podcasts, interviews,
or documents upload them to your page and create a presence on Facebook

A Fan Pages have a metrics tool callediti®ght tool

A .Think like a user: what would you want to have access to? How would you like an
organization to build a relationship with you?

A The event posting capabilities allow you to promote upcongngnts easily and
efficiently and send out reminders



http://www.facebook.com/
http://www.allfacebook.com/facebook-demographic-statistics/http:/www.allfacebook.com/facebook-demographic-statistics/
http://www.wildapricot.com/blogs/newsblog/archive/2008/06/16/how-to-set-up-a-non-profit-facebook-page.aspx
http://www.wildapricot.com/blogs/newsblog/archive/2008/06/16/how-to-set-up-a-non-profit-facebook-page.aspx
http://www.wildapricot.com/blogs/newsblog/archive/2008/06/16/how-to-set-up-a-non-profit-facebook-page.aspx
http://www.wildapricot.com/blogs/newsblog/archive/2007/05/23/put-your-non-profit-on-facebook.aspx
http://www.wildapricot.com/blogs/newsblog/archive/2007/05/23/put-your-non-profit-on-facebook.aspx
http://www.wildapricot.com/blogs/newsblog/archive/2007/05/23/put-your-non-profit-on-facebook.aspx
http://www.facebook.com/nonprofits
http://www.facebook.com/nonprofits?sid=9f764c0053d771e531ff0bb560ef1e5b&ref=search
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A Creating a fan page can increase your volunteer base and help get the word out
about your cause. Frogloap the Care2 nonprofit blog has theirROI calculator
for social network campaigns

A Facebook has APIs to other social media tools Tliketer, blogs, andtlickr;, which
can provide a simple interface to consistently and easily update your community of
supporters with news of your organizatiomistivities

A You can also readauseWiredby Tom Watson, as it demystifies Web 2.0 community

tools, like Facebook, and helps activists and social change agents mobilize and rais
awareness about their mission
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Facebook Connect

Facebook Connect is the next evolution of Facebook platf@nabling you to integrate the
power of Facebook Platform into your own site. It enables your users to...

A Seamlessly "connect" their Facebook account and information with your site
A Connect and find their friends who also use your site
A Share information and actions on your site with their friends on Facebook

Connect The lum Around with Facebodk 10 Interact with your friends on
this site and 1o share s1ories on Facebook through your Wall and friends’
News Feeds. This site will 2156 be able 1o sutomatically post one-ling
stecies back 1o Facebook.

Wring your friends and info m

n |
Post Mokt 10 your Wall |

. |

|

Emait

Password

Sign up for Facebook



http://www.frogloop.com/care2blog/2007/7/17/is-it-worth-it-an-roi-calculator-for-social-network-campaign.html
http://www.frogloop.com/care2blog/2007/7/17/is-it-worth-it-an-roi-calculator-for-social-network-campaign.html
http://www.twitter.com/
http://www.flickr.com/
http://www.amazon.com/CauseWired-Plugging-Getting-Involved-Changing/dp/0470375043
http://developers.facebook.com/connect.php
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Some additional resources on Facebook include the following articles:

A

So you want a Facebook Fan Page for Your Nonprofit? Here's the Bettoganter

on emerging best practices for nonprofits who want to set up Facebook Fan Pages

7 Facebook Essentials Nonprofit Marketers Need to KiNancy E. Schwartz with

some of useful tips

How to Set Up a NeRrofit Facebook Pagan overview of Facebook Pages for

nonprofits

Facebook Groups and PageBeatures, Benefits And Killer Tigehn Haydon
discusses the difference between Faceb&algesand Groups

How To Create A Powerful And Engaging Facebook Raggev Edmonds discusses
how to make an interactive Facebook page that gives a reason to your fans to stay,
interact and promote your cause

5 Tips to Revive a Fading Facebook Grifuyou have set up your Facebook Group,
sent out invitations, and attracted some members but Group activity is starting to
fade, there are 5 helpful tips here from Rebecca Leaman, who writé&/ifdr
Apricotto revive it



http://beth.typepad.com/beths_blog/2009/05/so-you-want-a-facebook-fan-page-.html
http://www.gettingattention.org/my_weblog/2007/09/7-essentials-th.html
http://www.wildapricot.com/blogs/newsblog/archive/2008/06/16/how-to-set-up-a-non-profit-facebook-page.aspx
http://www.wildapricot.com/blogs/newsblog/archive/2008/06/16/how-to-set-up-a-non-profit-facebook-page.aspx
http://www.wildapricot.com/blogs/newsblog/archive/2008/06/16/how-to-set-up-a-non-profit-facebook-page.aspx
http://johnhaydon.com/2009/04/facebook-groups-pages-tips/
http://johnhaydon.com/2009/04/facebook-groups-pages-tips/
http://johnhaydon.com/2009/04/facebook-groups-pages-tips/
http://johnhaydon.com/2009/04/facebook-groups-pages-tips/
http://johnhaydon.com/2009/04/create-interactive-facebook-page/
http://johnhaydon.com/2009/06/5-tips-revive-fading-facebook-group/
http://www.wildapricot.com/blogs/
http://www.wildapricot.com/blogs/
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MySpace

MySpace was initially built to be a marketing tool for musicians. In June 2006, it was the most
popular social networking site in the US. However, therecisreent beliefid K+ G A G Q&  dzy
the big social network will be able to make a comeback. Experts say MySpace has fallen out of
favor and will be hargbressed to recover. The site could follow Friendster's lead and go
international or it could focus on its roots in music.

MySpace has an area that serves as a portal to all nonprofit organizations. They are also trying
to persuade nonprofit organizations to start a MySpace iaadth them how to use it

effectively This is a bit dated but still a helpful TechSoup guidéto to Use MySpace to

Raise Awareness: Three nonprofit organizations share their experiandaglditional tipsto

use it effectively for your organization.

LinkedIN

Most people sign up for LinkedIn as a way to manage their business contacts. What makes
people join LinkedIN?

30% Savvy Networkers. Just love networking

28% senior execs vanity searching

22% Late adopters guilted in

21% looking for jobs

eegee

Some organizations use LinkedIN to:

w Access and manage groups. Linkegdinupsis your destination to find and join
communities of professionals based on common interest, experience, affiliation, and
32+fao [ AY{SRLY DNRdzLJa Fff2¢6a 3INRdzLI 2 N
strengthen the brand with existing users by providing additional value through
[ AY1{SRLYQa FSI GdzNBao

w With their integrated search tools, you can quickly find out how many groups are
dedicated to your specialty. Maintenance, commitment and regular contribution is also
YFEYRFG2NE (G2 o6Sad O00Saa [AY]1SRLYyQa Lki

w Do not use LinkedIN solely to raise funds. Use it to learn, contribute and build
relationships. Ask questions and start discussions to find out what prospects really care
about and to become more visible. Answer questions.

w Connect emerging nonprofit leaders with current leaders to share ideas and create an
online mentoring opportunity

w Develop webinars to introduce nonprofit executives to the services so that they can
put a positive image out to potential members, donors, sponsors, partners,
employees, etc.

w.dAfR | LISNR2Ylf oN}YyR GKIFIG O2yySoOota YS
doing

w Managing a nonprofit profile page that includes a fundraising button.


http://www.myspace.com/nonprofitorganizations
http://www.cnn.com/2009/TECH/06/09/myspace.comeback/index.html
http://www.msplinks.com/MDFodHRwOi8vd3d3LmRpb3NhY29tbXVuaWNhdGlvbnMuY29tL25vbnByb2ZpdC5odG0=
http://www.msplinks.com/MDFodHRwOi8vd3d3LmRpb3NhY29tbXVuaWNhdGlvbnMuY29tL25vbnByb2ZpdC5odG0=
http://www.techsoup.org/learningcenter/internet/archives/page9173.cfm
http://www.techsoup.org/learningcenter/internet/archives/page9173.cfm
http://monicahamburg.wordpress.com/2008/09/23/facebook-myspace-and-nonprofits/
http://www.linkedin.com/home
http://www.linkedin.com/home?myGroups=&trk=msitegroups
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Ning

Social network changes the way nonprofits can engage with members. It helps nonprofits to
fulfill their mission in new ways. It is modular, offers RSS for all the various pieces, integrates
well with third party applications, and can be branded with your existing properties.

AsFacebooland MySpaceconnect people to friends and family, Ning gathers users around
common interests. Ning is a platform for anyone to build their own social network. Ning had
4.7 million unique visitors as of January and surpassed 1 million social netyaisksit one

fifth of them considered active in April 2009.

The advantages of Ning are that it is affordable by offering free basic services and depending
on your needs, you can subscribe to premium services (and remove all advertising and use
your own url). It is customizable in its appearance and features and also provides solid privacy
settings. Some popular features include chat, forum discussions, groups and capturing
campaigns via photos and videadding also allows open API to work with other popular social
networks like Flickr and Facebook. You can import their Flickr photos from your account and
promote profile pages and widgets on Facebook.

Uses of Ning for nonprofits include:

w Communication: blogs, forums, videos
Outreach: sharing mechanisms
Activism: events, groups
Fundraising: through widgets
Growing your list: export member data

€ e € ¢

Change.org uses social networking to help sociakes

Ol dzaSad ¢KS aAdsS &N K1a 2oy Y
linkingvolunteers to causeandvoters to .| A
politiciangd b 2¢g GKS&e Q@S | { 2R _fldas i Sg

Ninglike DIY whitdabel social network for non iy
LINEPFAGADP C2NJ GKS fFdzy OKZ GKS@Q@S—LJ NIyS
50 nonyprofits, likeCARE Greenpeaceg and . i

Amnesty International Any other norprofitcan ..
launch their own network as well, as long as yonﬁl E
have a US government approved tax 1D numben. &

[ )

Mot irpact

Sourcehttp://www.techcrunch.com/2007/11/16/changeorg
launchesning-for-non-profits/



http://www.ning.com/
http://topics.cnn.com/topics/facebook_inc
http://topics.cnn.com/topics/myspace_inc
http://www.techcrunch.com/2007/11/16/changeorg-launches-ning-for-non-profits/
http://www.techcrunch.com/2007/02/07/social-networking-for-change/
http://www.techcrunch.com/2007/05/21/change-org-2-harass-politicians-and-fund-their-opponents/
http://www.techcrunch.com/2007/05/21/change-org-2-harass-politicians-and-fund-their-opponents/
http://www.change.org/care
http://www.change.org/greenpeacefund
http://www.change.org/amnestyusa
http://www.techcrunch.com/2007/11/16/changeorg-launches-ning-for-non-profits/
http://www.techcrunch.com/2007/11/16/changeorg-launches-ning-for-non-profits/
http://www.techcrunch.com/2007/11/16/changeorg-launches-ning-for-non-profits/
http://www.techcrunch.com/2007/11/16/changeorg-launches-ning-for-non-profits/
http://www.techcrunch.com/2007/11/16/changeorg-launches-ning-for-non-profits/
http://www.techcrunch.com/2007/11/16/changeorg-launches-ning-for-non-profits/
http://www.techcrunch.com/2007/11/16/changeorg-launches-ning-for-non-profits/
http://www.techcrunch.com/2007/11/16/changeorg-launches-ning-for-non-profits/
http://www.techcrunch.com/2007/11/16/changeorg-launches-ning-for-non-profits/
http://www.techcrunch.com/2007/11/16/changeorg-launches-ning-for-non-profits/
http://www.techcrunch.com/2007/11/16/changeorg-launches-ning-for-non-profits/

Hi5
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Hi5 is the third largest social network in the world. Yet it's less known in the United States.
According to comScore, more than 60 million individuals every month visit hi5, which is

currently available in 50 languages. The San Frandidcéi SR I NP dzLJQa NXB I f
appeal to its Latin American audience. Word has it that more and more people in the U.S. are
discovering the site, a trend line that will likely keep bending upward in the next 12 months.

o

a

Hi5 was founded in 2003, following a seed capital investment of $250m, and was profitable in
its first year. It was the first site to tailor content according to the country of its us8@sper

cent of its audience is outside the d®iith translations into over 40 languages and dialects. It

has been especially successful in Spasstaking markets.

It is a a founding member of thepenSocial Foundatigothe nonprofit organization

announced between Google ,

Yahoo, and MySpace.

There is not a lot of information available on nonprofit organizations using hi5. Here is an
example of Kiva.org who has a community site:

Kiva Lending Team: hi5 Community on Kival!

Summary | Loans | hMembers

Location:

We loan
bhecause:

Ahout us:

Check
out:
Team
Since:

Everywhere

Categony: Comman Interest

ittt kiva . orgfteammihis

"Kiva's principles of entrepreneurship, serving a alobal
cammunity, and leveraging the power of crowds are very
complementary to hig's mission, so it seems anly natural
thatwe join them in the fight to help eradicate poverty in many
parts ofthe developing world," said Ramu Yalamanchi, CEOQ
of his. "By linking our user base with the profiles of Kiva
entrepreneudrs, we are connecting a diverse group of peaple
whao wantto change aurwarld for the better and ensure the
right resources existto do it."

Headguarterad in San Francisco, hig is one ofthe warld's
largest and fastest growing social netwarks and mahile web
networks. Ourfocus is to empower our users to build and
maintain connections between friends and family online. ¥With
ower 56 million unique visitars every rmonth, his is atop 20
wehsite glohally and the number one social network in 31
countries across Latin America, Eurape, Asia and Aftica. The
senice is availahle in 37 languages, delivering localized
content and applications to users worldwide.

bttt hi 5. e

Mo 11, 2008

You mal join this apen tearm.



http://hi5.com/
http://mashable.com/2008/03/25/yahoo-supports-opensocial-myspace-google/
http://www.kiva.org/team/hi5
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Slideshare

There are an increasing number of presentations created and delivered every day. SlideShare
is the world's largest community for sharing presentations. It is also social networking site,
where individuals and organizations can sign up to connect, share, comment, or just to build a
library of favorite presentations.

Another way to expand your organization in social media is to join Sildeshare. There are many
great presentations on nonprofits that you can search for. And, you can also contribute your
presentations so others can see them. Some of the things you can do on SlideShare include:
Embed slideshows into your own blog or website

Share slideshows publicly or privately. There are several ways to share privately
Synch audio to your slides

Insert YouTube videos into your presentation

Market your own event on slideshare

Join groups to connect with SlideShare members who share your interests

Download the original file (some people restrict downloading but you can always
email them directly)

geeeegee

Some tips for using Slideshare:

w It can be timeconsuming to pick through a wide range of slideshows to find those
that are upto-date, actionable, and appropriate to nonprofits. What you will find is
numerous points of view on social media for nonprofits. | tend to search by date and
also for recent conferences to see what was presented

w You can usually get the gist of the presentation and can follow up with the creator

directly if you want more information. That is the beauty of having an online
community

Include Slideshare when you are searching for new content and best practices

Some presentations are not downloadable so you can use an application like Snag It
to get the content you need as long as you use@eative Commonlicense to

attribute the source

Repurpose existing public presentations

Correctly labet and tag presentations

Embed presentations from forums, blogs, and other websitesther than

download only.

€ e

€ EC


http://slideshare.net/
http://creativecommons.org/
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Blogs

Blogs are websites that take the form of online commentary, updated frequently with running
commentary on one or many topics. Blogs serve a number of purposes for nonprofits. They
can increase your search engine optimization (SEO), improve credibility and improve
transparency. Before starting a blog, define thapose behind the blog.

Blogging requires commitment in both the ability to produce ongoing content and making sure
your blog is fresh and also in responding to readers comments and creating conversations.
While it does not take a long time to launch a blog, it does take-teng commitment to be a
blogger. You need to keep your content updated, while taking on the additional task of
cultivating your contact lists. One way to keep content fresh is to integrate video blogs where
you can feature key messages from your teams, volunteers, etc.

¢KS o020G02Y fAYyS A& GKIG AGQa lo2dzi Ay@Sadai
content. The content needs to be relevant and draw readers to your blog. | have seen too man
blogs abandoned by nonprofits so create one only if you have a way to maintain it.

Some tips to follow:
A Find blogsabout your specific space or industry and subscribe to a handful of them

A Comment on other blogs as a way to enter the conversation and draw people to
yours

A You can give a highlight on Twitter and other social networking sites of your news
and provide a link to your blog where you will have more indepth information

A Share stories about your cause. You can profile beneficiaries, partners, staff, donor:
and funders as a way to show case success stories and provide a more intimate vie\
of your organization

A Ask for opinion and feedback (only if you are willing to listen and act on it)

A Connect with your donors. Your blog can go a long way to ensuring a greater
connection with donors and perhaps increase your donations as well

A Your Executive Director may be an excellent communicator but may not have the
passion for blogging. Find the right person who can connect with your stakeholders
and maybe have interviews with your ED in some blog posts or video blogs

A The best person to write an organization's blog is the person who is the most
excited to write itconsistently

You can find more helpful information in the artiéé&ould Your Nonprofit Launch a Blog?



blogsearch.google.com/
http://www.nancyschwartz.com/nonprofit_blog.html
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Examples of Some NetHope Members Blogs

The Mercy Corps Blog
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http://www.mercycorps.org/blog
http://blogs.oxfam.org/
http://wateraidnews.blogspot.com/
http://blog.nature.org/tag/wildlife-conservation-society/
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What Is a Widget?

$43,189 | Donors: 1,828

“Widgets Are the Bumper Route Out of Poverty
Stickers of the Internet” for Cambaodian Children

“Widgets are the keys to social networks.
If you want to go where the world is, use
widgets." -Snipperoo.com

» A widget is an online tool that permits a portion of
one webpage to appear on other webpages. These
appearances look exactly the same and can be GIVE NOW »

updated from a single source.
Supportthis cause now!

Widgets Come in All Different Shapes and Sizes

The Sharing Foundation
helps meetthe physical,
— O 4 v emaotional, educational
Ty e RRE and medical needs of
s Oartly Clouty, i vt orphaned and seriously
R b T —c disadvantaged children
. Tue: S GIT/SUT e e in Camhbodia.
rapliphs Wed: o 0t ) apmr ok trews 1§ Evey ot
Thus: F0eF J SNe= l'-'. S
I L —
Fundraising News Weather Advertising globalgiving
Widgets Widgets Widgets Widgets * :

Organizations interested in a building widgets should checkSoubutBuilderSprout Builder
is a webhosted, visual authoring solution that allows you to quickly and easily create
branded, rickmedia content and widgets. You can also looklat Profit Technology:
Widgets Wiki John Haydon also provide&/aleo TutorialHow To Embed A Social Or
Fundraising Widget Into Your Facebook Page. Examples of widget engines include:

A Dashboarawvidgets ofApple Macintosh

A Microsoft gadgetin Windows Vistand in theWindows Livesystem
A Portlets inGoogle Desktop

A Yahoo! Widgets



http://sproutbuilder.com/
http://nonprofitwidget.wikispaces.com/
http://nonprofitwidget.wikispaces.com/
http://johnhaydon.com/2009/01/embed-social-fundraising-widget-facebook-page/
http://en.wikipedia.org/wiki/Dashboard_%28software%29
http://en.wikipedia.org/wiki/Apple_Macintosh
http://en.wikipedia.org/wiki/Microsoft_gadgets
http://en.wikipedia.org/wiki/Windows_Vista
http://en.wikipedia.org/wiki/Windows_Live
http://en.wikipedia.org/wiki/Google_Desktop
http://en.wikipedia.org/wiki/Yahoo%21_Widgets
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Demystifying MicreBlogging

This NYT article does a
great job of providing
an overview of Twitter

Ebe New JJork Eimesi

Putting

Twitter

The first reaction many people have Tavitter is befuddlement.

Why would they want tg read short messages about what someone
FGS F2NJ ONBI1FFaokK LaQa | NXBIFazy
diarist in its 14 million users, who visited its site 99 million times last
month to read posts tapped out with cellphones and computers.

Individually, many of those 140K | NI OG SNJ a G oSSt a¢ 2

But taken collectlvely the stream of messages can turn Twitter into

a surprisingly useful tool for solving problems and providing insights
Ayiu2 GKS RAIAGEHT Y22Re . & GF LILAY:
researchers of all kinds have found that if they make the effort to dig
through the mundane comments, the live conversations offer an

early glimpse into public sentiment and even help them shape it.

TWI t t er o SCompaniesIikStarbucksWhoIe FoodandDellcan see what their

World to Use

By CLAIRE CAIN
MILLER
Published: April 13,
2009

http://www.nytimes.com/2
009/04/14/technology/inter
net/14twitter.html? r=1

customers are thinking as they use a product, and the companies
can adapt their marketing accordingly. Last week in Moldova,
protesters used Twitter as a rallying tool while outsiders peered at
their tweets to help them understand what was happening in that
little-known country.

And over the weekendimazon.comearned how important it was

to respond to the Twitter audience. After one author noticed that
Amazorhad reclassified books with gay and lesbian themes as o
GFRdzZf 16 YR NBY2OSR GKSY FTNRY (KS
a protest broke oubn blogs and Twitter. The company felt

compelled to respond despite the Easter holiday, initially saying the
LINPOESY 61 a& RdzS (G2 | a3t AXG§O0OK Ay,
GKFYAAGSR OFGlFf23Ay3 SNNBNE (KIG
dealing with health and sex.

NY

Soon, machines could twitter as much as people. Corey Menscher, a
graduate student alew York Universifydeveloped the Kickbee, an
elastic band with vibration sensors that his pregnant wife ware to
F£fSNI ¢6A0GSNI SFOK GAYS (KS _
ta 2y CNRARZ WYy HHé aNX}» aSyao
product.

é
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Pairing sensors with Twitter leads some to think Twitter could be

dzi SR (G2 aSyR K2YS &aSOdzZNRGe& |t SN2
blood sugar or heart rate climbs too high. In the aggregate, such
reaHime data streams could aid medical researchers.

Already doctors use Twitter to ask for help and share information
about procedures. At Henry Ford Hospital in Detroit, surgeons and
residentstwittered throughout a recent operatioto remove a brain
tumor from a 4#yearold man who has seizures.

G! LRNIA2Y 2F GKS aijdAZt A& o60SAy3
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curious laymen following online asked the doctors what music they

e

were listening to (Loreena McKennitt, a Celtic singer), whether th
patient felt pain in the brain (no, just pressure) and how big the
tumor was (the size of a golf ball). As is convention on Twitter, they
tagged all their tweets with a keyword so anyone could search for
the keyword and read the stream of posts.


http://topics.nytimes.com/top/news/business/companies/twitter/index.html?inline=nyt-org
http://topics.nytimes.com/top/news/business/companies/starbucks_corporation/index.html?inline=nyt-org
http://topics.nytimes.com/top/news/business/companies/whole_foods_market_inc/index.html?inline=nyt-org
http://topics.nytimes.com/top/news/business/companies/dell_inc/index.html?inline=nyt-org
http://topics.nytimes.com/top/news/business/companies/amazon_inc/index.html?inline=nyt-org
http://topics.nytimes.com/top/news/business/companies/amazon_inc/index.html?inline=nyt-org
http://news.cnet.com/8301-1023_3-10217715-93.html
http://topics.nytimes.com/top/reference/timestopics/organizations/n/new_york_university/index.html?inline=nyt-org
http://search.twitter.com/search?q=%23hfhns
http://topics.nytimes.com/top/reference/timestopics/people/m/claire_cain_miller/index.html?inline=nyt-per
http://topics.nytimes.com/top/reference/timestopics/people/m/claire_cain_miller/index.html?inline=nyt-per
http://www.nytimes.com/2009/04/14/technology/internet/14twitter.html?_r=1
http://www.nytimes.com/2009/04/14/technology/internet/14twitter.html?_r=1
http://www.nytimes.com/2009/04/14/technology/internet/14twitter.html?_r=1
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As of December, the socialessaging platform Twitter (which is less than 2 years old) had
between 4 and 5 million users, representing 600% growth in 2008. An estimdt@drousand

new Twitter accounts are opened every day. Twitter is simple, and yet complex. You get 140
characters to say what you're doing, or, if you use it a little differently, to tell people what has youl
attention. Twitter is a great place to meet people, build relationships, and to add value to
conversations. It's my current favorite social network.

The map below provides a visual map of the applications of Twitter that is being used effectively
by many norprofits as a network of networks. Most are using Twitter to provide information,
connect with new and existing donors, provide links to blogs and relevant information.

Many nonprofits start by conducting searches to follow their donors, members, funders and

thought leaders who are also using this service.
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If used properly, it has been proven to build

A Visual Guide To Twitter
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http://applicant.com/wp-content/uploads/2009/04/tweetcurrency1.jpg
http://www.twitter.com/
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There could be a whole book written about all the tools that are available to help navigate
Twitter (please check out Appendix B for a few recommendations). One of many examples is
Twitter Groupawhere you can create a private or public group and also create a retweeting
topic feed. There are hundreds of different tools to improve your experience launched and
the best way to track them is by following people who blog about them like Pete Cashmore
(Twitter id: @mashable) whoseebsiteprovides tips on how to use Twitter and reports on all
the new tools, including Tweetdeck, Seesmic, etc..

As the diagram below demonstrates, Twitter is part of a larger approach to a distribution
network of information. Twitter is not just about following people and your following people
oFrO1= Ad Aa lFoz2dzi fAYylAy3 @2dzNJ YSaal 3Sa | 2
connect communities and build a messaging infrastructure for your organization.
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Source: Rodney Rumford, How Twitter Changes Everything


http://twitter4groups.com/;jsessionid=27C9BDF9D01AB599B2FCC818B22662AA
http://mashable.com/

20 of the Top Nonprofits to Follow on Twitter

Want to stay upto-date on the news from all your favorite nonprofit
ANRdzLIAS o6dzi €2dz R2y QiU KIF @S GAYS
newsletters? No problem just follow them onTwitter> ¢ KSNB & 2
3S0G GKS tFrdSad RANI 2y R2Ay3 3I22F
rounded up 20 of our favorite nonprofits on Twitteand, for more

inspiring and unique links in the world of philanthropy and social good,

charity: water http://twitter.com/charitywater

Dedicated to providing clean drinking water to people in
the developing world, charity: water tweets facts about
water needs around theworld, moving photos showing
communities in need of water, and updates from their
work in the field.

The American Red Crob#p://twitter.com/RedCross
The national emergency aid group the American Red
Cross offers ufpo-the-Y A y dzii S dzLJRI (G S &
giving treatment, and how you can help them out.

Earth Hourhttp://twitter.com/earthhour

Earth Hour works around the clock, bringing updates on
green living and tips on how to reduce your own
environmental impact.

National Wildlife Foundation

http://twitter.com/NWF

The National Wildlife Foundation tweets about their
YA&aaAA2Y (G2 02y aSNBS
fun facts about animals and the environment from
around the web.

Humane Society of the United States
http://twitter.com/HumaneSociety

Follow the Humane Society of the United States for up
to-the-minute news and updates about how you can
prevent cruelty against domestic animals.

World Wide Fund for Nature Climate Change
http://twitter.com/WWF_Climate

The World Wide Fund for Nature Climate Change gives
short tips and news about how each of us can reduce our
impact on the planet.

Women's History Museungin association with the
Smithsonian Institutior)

http: //tW|tter com/TheWomensMuseum

51ttt} 22YSyQa | Aad2NE
guotes about Women from history, as well as-pthe-
minute updates about the amazing work women today
are doing.

Greenpeace
http://twitter.com/Greenpeace

Read great tweets from this wethown environmental
activism group about the intersection between politics
and the environment, ecprojects worth supporting, and
more.

Camfed USA Foundation

http://twitter.com/Camfed

A nonprofit focused on educating women in rural Africa
tweets updates from the field, quotes, and statistics
about girls and education.

Share Our Strength

http://twitter.com/sharestrength

Share Our Strength, a Washington-Bs3ed nonprofit
dedicated to feeding hungry children, posts facts about
childhood hunger around the world and tips on how you
can help ensure that every child has access to three
meals a day.
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make sure you follow us atp:/twitter.com/razoo !

Not for Sale Fund

http://twitter.com/Not_For_Sale

Not for Sale, a nonprofit dedicated to ending human
trafficking, posts news, links, and shocking statistics
about the spread of slavery around the world.

Ashoka

http://twitter.com/AshokaTweets

Ashoka,.a ngnprgfit dedicated fo helping social

dlibe, tweets about the
amazing work their fellows are domg in the field, as well
as ways that you can get involved with the organization.

Dreams for Kids

http://twitter.com/dreamsforkids

Dreams for Kids helps empower children around the
world by giving them the tools to make their dreams
come true. Follow them for inspiring quotes from
historical leaders and updates from the field.
At REATSS f2y13
National Trust for Historic Preservation
http://twitter.com/nationaltrust

This nonprofit dedicated to preserving historical
landmarks tweets interesting facts about homes that the
organization looks after, along with updates on their
current programs.

gAGK

Acumen Fund

http://twitter.com/acumenfund

Acumen Fund, a nonprofit dedicated to ending poverty
through social enterpriseshares news on the
2NHFYAT FGA2yQa adGNIG§S3IAsSa

March of Dimes Foundation
http://twitter.com/marchofdimes
March of Dimes, a group dedicated to ensuring that all

o5 SRl e A<

Kiva

http://twitter.com/kiva

This popular microfinance website is new to Twitter, but
is beginning to post updates about their work in the field
and news on microfinance.

City Year
http://twitter.com/CityYear

City Year is dedicated to encouraging young people to
spend a year of their lives volunteering in urban areas.
Their Twitter feed posts updates on their City Year

graduates, as well as their current and new programs.

Malaria No More

http://twitter.com/MalariaNoMore

Dedicated to putting an end to malaria, Malaria No More
posts updates on their work in the field, as well as
progress that governmental groups and other charities
are making to help eradicate the deadly disease.

Creative Commons
http://twitter.com/creativecommons

The popular nonprofit dedicated to opesource licensing
shares news on Creative Commaditensed works and
news about the organization.



http://twitter.com/
http://twitter.com/razoo
http://www.razoo.com/organization/Charity-Global
http://twitter.com/charitywater
http://www.razoo.com/organization/American-National-Red-Cross
http://www.razoo.com/organization/American-National-Red-Cross
http://twitter.com/RedCross
http://www.earthhour.org/
http://www.earthhour.org/
http://twitter.com/earthhour
http://www.razoo.com/organization/National-Wildlife-Federation
http://www.razoo.com/organization/National-Wildlife-Federation
http://twitter.com/NWF
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http://www.razoo.com/organization/Humane-Society-Of-The-United-States
http://twitter.com/HumaneSociety
http://www.razoo.com/organization/World-Wildlife-Fund
http://www.razoo.com/organization/World-Wildlife-Fund
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http://www.razoo.com/organization/Greenpeace
http://www.razoo.com/organization/Greenpeace
http://twitter.com/Greenpeace
http://www.razoo.com/organization/Camfed-Usa-Foundation
http://www.razoo.com/organization/Camfed-Usa-Foundation
http://twitter.com/Camfed
http://www.razoo.com/organization/Share-Our-Strength
http://twitter.com/sharestrength
http://www.razoo.com/organization/Not-For-Sale-Fund
http://twitter.com/Not_For_Sale
http://www.razoo.com/organization/Ashoka
http://twitter.com/AshokaTweets
http://www.razoo.com/organization/Dreams-For-Kids
http://www.razoo.com/organization/Dreams-For-Kids
http://twitter.com/dreamsforkids
http://www.razoo.com/organization/National-Trust-For-Historic-Preservation-In-The-Us
http://twitter.com/nationaltrust
http://www.razoo.com/organization/Acumen-Fund
http://twitter.com/acumenfund
http://www.razoo.com/organization/March-Of-Dimes-Foundation
http://www.razoo.com/organization/March-Of-Dimes-Foundation
http://twitter.com/marchofdimes
http://www.razoo.com/giving_catalog?kw=kiva&x=0&y=0
http://twitter.com/kiva
http://www.razoo.com/organization/City-Year
http://twitter.com/CityYear
http://www.razoo.com/organization/Malaria-No-More-Fund
http://www.razoo.com/organization/Malaria-No-More-Fund
http://twitter.com/MalariaNoMore
http://twitter.com/creativecommons
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When Ashoka was recognized as one of the top
20 nonprofits to follow on Twitter, there was a
buzz of people tweeting and +veeting about

it. What is unique about Ashoka is that its CIO,
Romanus Berg, is demonstrating leadership by
example by using social networking tools
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Some tips for using Twitter:

A ¢6AG0GSNI A& y2iG a2 YdzOK Fo2dzi O02yySOdA
information
A Twitter has its own terminology:
wt2ada NS (yz2sy |a ataeSSias
wtS2LS INB aldgAlGGSNAYy3IE gKSyYy GKSe@ |
w{2YS2yS ra aF2tt26Ay3I &2dz2 GKSe |
UKSeé 0S02YS ée2dzNJ aF2ff 20SNRARE
w Twitter can also be used via mobile devices.
A To be retweeted, write good content and include linkBrovide information that is
of interest to others. In the social networking world, people are constantly seeking

content. If you provide valuable content and gettveeeted your organization will
be viewed as a credible source of information and gain credibility and visibility.

A Make sure you include links by using a URL shrinking selvieées a very long
URL and makes it short.useTinyURland Tweetdeckhas this service built into the
application. You can also monitor how often your URL is being accessed by using
the service on the site. Thitp://bit.ly It has the additional benefit of tracking
how many people click on the links you send round

A Since Twitter updates are limited to 140 characters, it only makes sense that if you
want to be retweeted you will need to write shorter updates than that to
FOO2YY2RIUS T2NJ aw¢ XezZ2zdzZNyIl YSYE

A Find out what people are talking about (Use Twitter Searchvarmes(if people
are using hashtags (i.e. using a tag/keyword with a # in front of it)

A UseTweetScarto find people who are tweeting on topics of interest to you. You
can also check outwitter Packdo see if there are people who have s&léntified
as interested in a topic

A Make sure you get email notification when someone decides to follow you. Check
out their twitter stream when they do try and, if they are of interest to you, be sure
to follow back

A Look and see who your friends follow. Add people who are interesting and you
R2yQu 1y26® ¢KAa Aa K2g ez2dzQfft 3ISU 02
NEOALINRBOIFUS YR e2dzQff FTAYR e2dz2NASt T

A Ask for help. From time to time, ask followers what they think about a given
campaign or product. Consider their advice. Tell them if you incorporate it

A If you want to find Tweets, Twitter search does not go back veryYau can try a
google search by using site: twitter.com/account name

A Here are some of the best Twitter guides, with thankg ED Chris
w For absolute beginnergitp://bit.Ly/addrc

Wide-ranging:http://bit.Ly/jubz

Twitter jargon explainedattp://bit.Ly/2k5d2

How to get more followershttp://bit.Ly/xhxl

The best 3rd party twitter appétttp://bit.Ly/1gicbo

€ eege



http://tinyurl.com/
http://tweetdeck.com/beta/
http://bit.ly/
http://twemes.com/
http://www.tweetscan.com/
http://twitterpacks.pbwiki.com/
http://tedchris.posterous.com/9-tips-for-new-twitter-users
http://bit.ly/A4DrC
http://bit.ly/jUBz
http://bit.ly/2K5d2
http://bit.ly/xhXL
http://bit.ly/1gtcbO
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There are many Twitter third party applications. Take a logkatssential Twitter Tools And
Applications Here are some to get you started

Blogs and Sites

Big Juicy Twitter Guica great resource for Twitter and blogging in general
TwiTip.cont a great blog/resource published Ijarren Rowse
Twitter Fan Wikt a cutting edge resource for Twitter software, users, and background

Twitterfeed.conm+ get your blog (or any other RSS or Atom feed) sent to popular microblogging
platforms

Twitterment: Search Twitter using keywords, and compare the buzz between different words.
Check boring vs fun guess Twitterers are the glass half full typésicenter calls it a marketing
S E S Odzi A ¢ eréated by éBiguity'Research Group.

Desktop

Seesmic Desktop Allows you to get live updates from your friends on Twitter and Facebook.
Twhirl- anAdobe Alfpowered desktop clientL G Q& 2y S 2 T -lévkl Bsers diatd T 2
AUQa aAYLIX AOAUEe YR aAYLIX S RS&aA3y

TweetDeck This has become one of the most popular Twitter clients because of the way you
can create groups with all of your contacts and filter messages the way you want them. It
requires Adobe Air

Twitterrific:¢ KS LO2Yy FF O02NE Q& RS&1G2L) FLIWX AOFGAZ2Y
but nice for those designeedy Mac fans

Maps

Twittervision:Public Twitter feeds overlayed realtime on Google Magish @S & &2 dz G K|
smallworld feeling

2 KSNE @02 Y Qa Adds your curéent GPSasedvocation to your Twitter feeds from
your mobile phone

Track Your Progress

Intwition tracks what links are, were or will be popular on Twitter

Twitterverseis an ata-glance source for finding out what users are most commonly tweeting
today

Tweet Cloudtells you what a given Twitter user most commonly tweets

TweetStatgprovides colourful graphs on mortio-month Twitter use, daily and hourly tweets,
people replied to most, interfaces preferred, for individual Twitter users. (It has been used in the
past toidentify botst one good reason to avoid playing dirty on Twitter


http://www.smashingmagazine.com/2009/03/17/99-essential-twitter-tools-and-applications/
http://www.smashingmagazine.com/2009/03/17/99-essential-twitter-tools-and-applications/
http://www.caroline-middlebrook.com/blog/twitter-guide/
http://www.caroline-middlebrook.com/blog/twitter-guide/
http://www.twitip.com/
http://www.twitip.com/
http://en.wikipedia.org/wiki/Darren_Rowse
http://twitter.pbwiki.com/
http://twitter.pbwiki.com/
http://twitterfeed.com/
http://twitterment.umbc.edu/
http://blog.wired.com/business/2007/04/twitterment_add.html
http://blog.wired.com/business/2007/04/twitterment_add.html
http://desktop.seesmic.com/
http://desktop.seesmic.com/
http://desktop.seesmic.com/
http://www.adobe.com/products/air/
http://www.tweetdeck.com/beta/
http://www.tweetdeck.com/beta/
http://iconfactory.com/software/twitterrific/
http://twittervision.com/
http://www.where.com/jin/mywidgets.jin
http://www.intwition.com/
http://www.twitterverse.com/
http://www.tweetclouds.com/
http://tweetstats.com/
http://twitter.com/aubiematt/statuses/799830576
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Managing Multiple Twitter Accounts

One good resource & Twitter Apps to Manage Multiple Accounts

Hootsuite- Manage multiple Twitter profiles, prechedule tweets, and measure your success.
HootSuite lets you manage your entire Twitter experience from one-gasge interface

CoTweet a platform that helps companies reach and engage customers using Twitter. It is
viewed as théfwitter CRM To@ ¥ OK2 A OS F2NJ . Sad. d&xz wSda. f d
adds a business layer to Twitter account managemeéto read The ultimate webased

Twitter app for norprofits - made by @cotweet

Splitweet- Easy management for multiple Twitter accounts and brand monitor

Mobile

Gravity- A native Twitter client for S60 devices (Nokia, Samsung, and LG pheres)ycosts
$10 and works for multiple accounts, Twitter Search, a tabbed view of your timeline, replies,
messages, and friends, as well as groups, and multiple photo upload options

Poketwit - for Windows Mobile users and is perfect for multiple accounts, groups,
conversations, retweets, tweet shortening, and having a Twitter address book

Directories

WeFollow- WeFollow is a user powered directorywitter users submit their names into up to
three categoriesDNB I 40 ARSI Z FTFOUSNI Ittt AayQu 2S0 HA(C
Twellow- Twellow calls itself the Twitter Yellow Pag#Sell, it certainly seems as advanced as
GKS |, Stt{PBoCPRINBXAY ALAGS 2F AGQa oTh&mamSaa
advantage is the sheer number of users listed.

Groups

Twitvite - an event manager tool that helps you organize Tweetups and make meaningful
connections through social media.

Twittergroupsg check out their videittp://twittgroups.com/about-video.php

TweetWorks- quick and easy to setup a group. Groups can be public or private. Another good
option is the ability to post messages just to your group or to the group and the public Twitter
timeline at the same time

TwitTangle- You can create groups and also tag and rate your friends, which helps you filter
your timeline any way you want. You can also batch grouping, which lets you drag and drop
YIyed FTNASYRa Slhaife Ayid2 GKS 3INRdzJA &2dz2Q@S

Filttr - provides the ability to establish groups according to filters that you apply to your own
Twitter stream. You create your groups by simply clicking each name you want to add to that

group



http://mashable.com/2009/05/18/twitter-apps-manage-multiple-accounts/
http://hootsuite.com/
https://cotweet.com/
http://mashable.com/2009/03/27/cotweet/
http://johnhaydon.com/2009/06/ultimate-webbased-twitter-app-nonprofits-cotweet/
http://johnhaydon.com/2009/06/ultimate-webbased-twitter-app-nonprofits-cotweet/
http://johnhaydon.com/2009/06/ultimate-webbased-twitter-app-nonprofits-cotweet/
http://johnhaydon.com/2009/06/ultimate-webbased-twitter-app-nonprofits-cotweet/
http://johnhaydon.com/2009/06/ultimate-webbased-twitter-app-nonprofits-cotweet/
http://johnhaydon.com/2009/06/ultimate-webbased-twitter-app-nonprofits-cotweet/
http://johnhaydon.com/2009/06/ultimate-webbased-twitter-app-nonprofits-cotweet/
http://johnhaydon.com/2009/06/ultimate-webbased-twitter-app-nonprofits-cotweet/
http://johnhaydon.com/2009/06/ultimate-webbased-twitter-app-nonprofits-cotweet/
http://splitweet.com/
http://mobileways.de/products/gravity/gravity/
http://mobileways.de/products/gravity/gravity/
http://code.google.com/p/pocketwit/
http://www.wefollow.com/
http://www.wefollow.com/
http://www.wefollow.com/
http://www.twellow.com/
http://www.twellow.com/
http://twtvite.com/
http://twtvite.com/
http://twittgroups.com/about-video.php
http://twittgroups.com/about-video.php
http://twittgroups.com/about-video.php
http://www.tweetworks.com/
http://www.twittangle.com/
https://filttr.com/
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An Example of Using Twitter for International Causes

3. Microblogging the action: Twitter fanatics can help a number of organizations broadcast reports
from the trenches. Organizations like Oxfam, the Peace Corps and the Red Cross use microblogging
to give status reports on deliveries and aid activities, For an even larger reach, you can use a service
like TwitterFeed to aggregate volunteer tweets and keep everyone in the know,

Source: http://mashable.com/2009/04/15/sociahediavolunteerism/

http://mashable.com/2009/04/15/sociamediavolunteerism/


http://mashable.com/2009/04/15/social-media-volunteerism/
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Friendfeed

FriendFeed is a service to have conversations around shared items, or to show that you like
a2YSOKAY3 I FNASYR KFra akKkNBR® , 2dz OFy adz
FriendFeed, you and your friends contribute to a shared stream of informatiorformation
GKIFIG @2dz OFNB | o62dziz 6SOlFdzaS AdGdUda FNRBY GKS

You don't need to install anything to use FriendFeed. You can read and share your FriendFeed
however you want from your email, your phone and Facebook. If you make your FriendFeed
publicly visible, your contacts can see what you're sharing without creating an account, and yot
canembedyour feed in your home page or blog. FriendFeed also lets you pull in updates from
other sites around the web, and even publish your feed to services you already use, like Twittet
Take a look aHOW TO: Connect With the FriendFeed Community

Benefits of Friendfeed:

A Get access to unique conversations

A Each person's "feed" typically includes at least their blog and their bookmark
service, which can lead to a wealth of information

A t NPOARSE || O2YLINBKSYaaA@dS @ASgs 2F aFNA
ranging from their blog posts, their delicious or StumbleUpon links, and any other
"feeds" they have chosen to include on FriendFeed

A Can create lists of the people you follow. It also allows you to create rooms and
INE dzLJa @ C2NJ SEIFI'YLX S e2dz Oty AyOf dzRS

A You can join existing nonprofit rooms like thetech room the nonprofits and web
2.0 room(not so active lately), and theonprofit room

A Social searcbn Friendfeed is allows you to search your friends' content

P

A ATAAT
WUSIISISSY (o s () (s S

Wwoymave  Bastfiend Dot fendiA)  Gemmedea 64 Goomedmerd  Socei Mds  Secei Meia Onb  Sociel My Cetumens



http://friendfeed.com/
http://friendfeed.com/embed
http://mashable.com/2009/02/23/connect-friendfeed-community/
http://friendfeed.com/rooms/nptech
http://friendfeed.com/rooms/non-profits-and-web-2-0
http://friendfeed.com/rooms/non-profits-and-web-2-0
http://friendfeed.com/rooms/nonprofit
http://blog.friendfeed.com/2009/02/find-more-with-friendfeed-search.html
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Podcasting

Podcasting is a powerful tool to extend the reach of your brand and engage your key
stakeholders. You can produce podcasts with free tools, includinrgnpduction, recording,
editing, processing, and rendering. You can distribute your podcast on your website, different
social networks and iTunes.

TheNature Stories podcasare one component of The Nature Conservancy's (TNC) broader,
integrated campaign to build a greater awareness of environmental issues among the general

public.

There are some very helpful guides to Podcasting available online. €oe/i® Record, Edit,
and Promote Your Nonprofit's Podcasid another isSocial Media Crash Course in 25 Minutes
(Podcast) WeAreMedia also haspadcasting toolbox for non profits
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http://www.nature.org/podcasts/
http://www.techsoup.org/learningcenter/internet/page5510.cfm
http://www.techsoup.org/learningcenter/internet/page5510.cfm
http://nancyschwartz.com/articles/index.php/social-media-crash-course-in-25-minutes-podcast/
http://nancyschwartz.com/articles/index.php/social-media-crash-course-in-25-minutes-podcast/
http://www.wearemedia.org/Tool+Box+Podcasting

Net aladn
{8 sttt g CISCO 39

Gooqgle for NoaProfits

Google has given away $33 million in free advertising to 856pmofits in the last two years.
Google launche&oogle For No#Profits a onestop shop for tools to help advance your
organization's mission in a smart, ceticient way, on March 2008.

The site features ideas and tutorials for how you can use Google tools to promote your work,
raise money and operate more efficiently. And to get inspired, you'll also find examples of
innovative ways other noprofits are using our products to further their causes. Here are some
of the ideas covered:

A When you're writing a grant application, don't get stuck emailing drafts back and
forth. Try Google Dode collaborate on documents with your colleagues

A Cut costs and save time withooglehosted emaiat your own domain. Access your
e-mail from any computer with an Internet connection

A Accept online donations without hassle and with no transaction fees until 2009 with
Google Checkout

A Apply for free online advertising through oGioogle Grantprogram to raise
awareness and drive traffic to your website

A Start ablogto keep your supporters informed and engaged

A We'd also love tiear your own storieabout how Google tools have made a
difference in your organization's work

2 KAfS GOKSNBE AayQi YdzOK GKSNB GKFG glayQid |
services makes it appealing for nrprofits looking to save money and promote themselves.


http://www.google.com/nonprofits/
http://www.google.com/nonprofits/
http://www.google.com/nonprofits/
http://www.google.com/nonprofits/
http://www.google.com/nonprofits/
http://www.google.com/nonprofits/
http://www.google.com/nonprofits/docstutorial.html
http://www.google.com/nonprofits/gmailtutorial.html
http://www.google.com/nonprofits/gmailtutorial.html
http://www.google.com/nonprofits/gmailtutorial.html
http://www.google.com/nonprofits/checkouttutorial.html
http://www.google.com/nonprofits/grantstutorial.html
http://www.google.com/nonprofits/bloggertutorial.html
http://services.google.com/feedback/nonprofits_story
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Social Bookmarking

DeliciousDigg, StumbleUporand other social media bookmarking websites have become an
increasingly important source of website traffic. This also creates a massive demand for data
related to social media. Where are users coming from? What topics excite them?

Diggis a place for people to discover and share content from anywhere on the web. From the
biggest online destinations to the most obscure blog, Digg content is voted on by users. There
are no editors at Digy it is a place where people can collectively determine the value of
content and it is changing the way people consume information online.

Everything on Digg from news to videos to imageas is submitted by the community. Once
something is submitted, other people see it and Digg what they like best. If your submission
receives enough Diggs, it is promoted to the front page for the millions of visitors to see. Itis
organized into groups of categories based on topics.

StumbleUponis a dynamic approach to keep on top of this egeolving pool of knowledge.
StumbleUpon filters through the vast amount of information on the web to direct Stumblers to
high quality web sites, which are relevant to their personal interests. An obscure but interesting
site can be immediately shared with other hkkénded users. The participation of community
members helps maintain a database of the mosttaglate and highest quality sites possible.
Some good resource$5 StumbleUpon Tools and Resources You Can't Live Wahddihe

Ultimate Strategic StumbleUpon Bible Guide

Deliciousis a social bookmarking site that has two benefits over using your browser's bookmark
system. You can get to it anywhere you have the Internet, and second, you can discover new
things from friends. Also check out thétimate Guide to Delicious Social Bookmarking

Krumlris a combo utility for URL shortening and sharing, with social bookmarking baked in.
With Krumlr users can save and tweet links using two separate bookmarklets. After creating an
account, users drag the blue and red ants to their browser toolbar to either just bookmark a
page, or both bookmark and tweet the link at the same time.

For those passionate about social justice, fpoafits, and social entrepreneurship, the social
news siteRedditin conjunction withidealistlauncheddealist News It is a a social news site
geared towards nonprofits and allows users to submit, vote up or down various news stories in
the non-profit organization, charity, and social enterprise space.



http://mashable.com/tag/delicious/
http://mashable.com/tag/digg/
http://mashable.com/tag/stumbleupon/
http://www.blippr.com/apps/336717-StumbleUpon
http://digg.com/
http://stumbleupon.com/
http://www.etienneteo.com/2007/12/15-stumbleupon-tools-and-resources-you.html
http://www.etienneteo.com/2007/10/ultimate-strategic-stumbleupon-bible.html
http://www.etienneteo.com/2007/10/ultimate-strategic-stumbleupon-bible.html
http://del.icio.us/
http://del.icio.us/
http://del.icio.us/
http://del.icio.us/
http://www.interactiveinsightsgroup.com/blog1/ultimate-guide-to-delicious-social-bookmarking/
http://www.krumlr.com/
http://www.reddit.com/
http://www.reddit.com/
http://www.idealist.org/
http://www.idealistnews.com/
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The Nature Conservancy and Social Bookmarking

Tovwibegy - Warll 4Bamises = Seanes = hannin
Upron N b

With a large, well-connected audience, Digg’s “democratic”
algorithm promotes diverse stories, niche news to its homepage

Results: Social News Campaign on Digg

AW 76,000+ visitors
in one day

20,000
visitors/day
18,000+ visitors
in one hour
JOO+ WSS
sexo!
200 visitors/day
[—
“Typical” web feature “Typical visitors/day Fveryday
on nature.org on nature.org Environmentalist
Diga traffic

So: How Much Work/Time Did This Take?

* Less than 5 minutes to create the actual Digg post

* Plus 2 hours to publicize the post to Digg contacts (via Digg

“shouts” to friends, Facebook, Twitter, instant messaging, etc.)

* Plus 1.5 years to build up a credible, authoritative Digg profile

= Becoming a good member of the community, learning best practices

= Building reliable contacts, voting for their stories

« Creating network of links to/distribution for our posts

= Posting content ather than nature.org stories (Z.e., not spamming)

One example of effective use of social
bookmarking use in nonprofits ishe Nature
ConservancyTNC). There has been a great
deal documented by Jonathon D. Colman about
these campaigns.

As part of an effort to promote the
announcement of the purchase and
preservation ofbver 161,000 acres of working
forest in the Adirondacks of New Yark link

was posted on Digg.com to the TNC content for
this story, a process that took about five
minutes. Within twelve hours, the post became
"popular" and was promoted to the Digg.com
homepage for everyone to see.

The outcomes included:

A From Digg, 7,600+ unique visitors to
nature.org in a single hour (a level high
enough to significantly impact the
performance of our web site); More than
35,000 unique visitors to nhature.org in
one day (making it, at the time, our best
day ever); and Over 21,000 views of our
landing page for this story in just one day

A Similarly, they received thousands more
visitors and page views from
StumbleUpon and other social media
outlets where we promoted this story.

A Over thirty bloggers (as measured by
Technoraf), also wrote about and linked
to the story-- without a single pitch

A All of these new inbound links from high
ranking web sites and blogs drove the
Conservancy's landing page for this story
to turn up in search engines about three
times faster than usual and to rank higher
for our targeted keywords

A Had incredible feedback and commentary
from existing and new supporters

A Beyond staff time, they didn't spend a
dime onany of this web marketing
activity

A This particular success was relatively
minor in scale; just a few months ago,
they brought over 76,000+ visitors to their
site in a single day with a similar Digg
campaign

http://www.slideshare.net/jcolman/buildingouzzwithout-a-budgetpresentation


http://www.nten.org/blog/2008/07/23/web-traffic-spikes-when-you-need-attention-now
http://www.nature.org/
http://www.nature.org/
http://www.nature.org/wherewework/northamerica/states/newyork/preserves/art21500.html
http://www.nature.org/wherewework/northamerica/states/newyork/preserves/art21500.html
http://www.technorati.com/
http://www.slideshare.net/jcolman/social-news-for-social-good-building-buzz-and-breaking-records-with-digg
http://www.slideshare.net/jcolman/social-news-for-social-good-building-buzz-and-breaking-records-with-digg
http://www.slideshare.net/jcolman/social-news-for-social-good-building-buzz-and-breaking-records-with-digg
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This is a great example of a NetHope member encouraging social bookmarking o

their content:

Home News Oxfaminaction Getinvolved Shop Donate

Papers and reports
Falicy papers
Campaign reports

The issues in depth
Trade and livelihoods
Health

Education

Debt and aid

Corflict and natural
disasters

Climate change
HIY and AIDS
Private sector
Gender equality

Programme learning
Evaluations
Livelihoods

Education

Gender equality

HIY and AIDS
Hurmanitarian

Media centre
Fress releases
Contact details
Latest downloads
Asset store

Programme overviews
Country information in depth

Stay informed
Folicy updates

Corporate documents

Accounts, plans and
reports

Supplier information

Search

Jobs  Media  Teachers

FAQ

Social bookmarking

Social bookmarking websites (such as Digg, Stumbleupon
etc) allow you to store links to ywour favourite articles and
wehpages in one central place, accessible from any
camputer.

From here, you can also share bookmarked links directly with
people you know, as well as tagging them so that the stories
you find interesting can be found by people who share similar
interests. At all times, you are in contral of what you share
and who with.

If wvou come acrass an interesting story or article on the Oxfam
wehsite that you want to save for future reference or share
with other peaple, simply click on ane of these links to add to
your list. This provides you with an easy way to get involved
and help spread the word about Oxfam.

All of these sites are free to use but do require you to
register. Once you have registered you can begin
bookmarking.

Far mare information on social bookmarking websites click on
the links below.

Wikipedia
digy
SturnbleUpan
delicio.us
reddit

Facebook

Share this page

il @ .. < n Mare...

What's this?

Related links

Priwacy policy
Site A-7

Terms and conditions

About us

FAQs

Got a question about
Cfam?

Find out mare
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YouTube

Video is a powerful way to show your organization's impact and needs, and with a designated
"Nonprofit* channel on YouTubgou can deliver your message to the world's largest online
video community. This program is currently only available in the United States and the United
Kingdom.

According to recenf\lexastats, YouTube is the third most popular website on the internet and
an average of 17% to 19% of internet users visit the site everyTiagt means that one out of
five people who use the internet, on average, visit YouTube.com everjid@lye U.S. an
average of 24% of internet users visit YouTube.com. Some tips are:

A Make sure your videos are consistent with the message you want to project about
yourorganizationL ¥ @ 2dz R2y QG KIF @S I LI NI AOdzf I N
your video shows what you do and the people you serve

A YouTube has createdreelp pagefor non-profits on a budget.Not only do they have
tips and tricks for producing a video on a budget, they even hadve to a site that
provides FLIP video cameras to Amofits at a discount

A YouTube is a community site so finding members who are passionate about your
cause and reaching out to them is important. By connecting with active users, you
can build new and existing relationships with your key stakeholders

Youtubevideos have way for you to drive action from your videos to take external action, sign
up members or drive traffic to donation pages. It's easy to create, customizable for every video
you post, and can be changed on the fyarity Wateraised over $12,000 in one day via the
overlay ad feature itheir video for World Water Day

l'YR AF &2dzQNBE f221Ay3 (G2 AYyO2NLRNIGS @OARS?2
some of the great ideas TENat We Are Media Project: The Social Media Starter Kit for
Nonprofits which provides great advice on how to start and what other resources are available
to the nonprofit community. Also look atoutube andNonProfits

T T The \\Vildlife Conservation Society
leverages YouTube to show videos of
animals to draw attention to its work
protecting wildlife

http://www.youtube.com/user/WCSMedia



http://www.youtube.com/
http://www.youtube.com/nonprofits
http://www.alexa.com/
http://www.youtube.com/t/nonprofit_budget
http://flipvideospotlight.com/
http://www.charitywater.org/
http://www.youtube.com/watch?v=DEnlrE4iMBU
http://nten.org/
http://www.wearemedia.org/
http://www.wearemedia.org/
http://monicahamburg.wordpress.com/2008/09/16/youtube-and-nonprofits/http:/monicahamburg.wordpress.com/2008/09/16/youtube-and-nonprofits/
http://monicahamburg.wordpress.com/2008/09/16/youtube-and-nonprofits/http:/monicahamburg.wordpress.com/2008/09/16/youtube-and-nonprofits/
http://monicahamburg.wordpress.com/2008/09/16/youtube-and-nonprofits/http:/monicahamburg.wordpress.com/2008/09/16/youtube-and-nonprofits/
http://www.youtube.com/user/WCSMedia
http://www.youtube.com/user/WCSMedia
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* Save the Children International Save the Children Alliance

Save the Children and Video

Videos

e By delivering a variety of online video
o™= ' content, Save the Children is doing a
great job of telling their story to their
‘ RO T Te S current membership, prospective
s AL tmsizt . members and donors, volunteers,
sponsors and folks they may provide
services to and more

104 0018 | e Sav ] SUTObes

Another option is Vimeo, which was launched in 2004 and claims to be a thriving community of
people who love to make and share video. More nonprofits are using Vimeo to upload, store
and share all the video they create.

Seesmic

Seesmic s a video blogging web application to make video uploading easier for those using
webcams. Seesmic brings conversation alive through video. However, conversations do not take
place in real time.

You record a video then press a button and post it. Then, anyone in the world can see it and
respond. There is no hiding behind nicknames with this tool. Already users are making new
friends across the globe and its 20,000 early testers (and 70,000 viewers a month) are becoming
part-citizens of a space beyond the geography of their own country.

Additional Options

There are additional video services liEp.ty, Viddler, Revver and so many more. And live
video is also in the picture now. There are opportunities to build opportunities with live video
services likéJstream BlogTV andPaltalk



http://www.vimeo.com/
http://seesmic.com/
http://blip.tv/
http://viddler.com/
http://revver.com/
http://ustream.com/
http://blogtv.com/
http://paltalk.com/
http://www.savethechildren.net/alliance/media/video/index.html
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Flickr

Photos are powerful tools for any organization and there are many different photo sharing sites
One of the most popular islickr, which has built community around photo sharing both for
private and public use. Members can create and join existing groups on a wide variety of topic
. 2dz Oy It&a2 SELIYR @2dz2NJ 2NBFYATFdA2y Qa NB
interested in your cause.

Anyone who signs up for a free Flickr account can upload photographs and use the site to store
share and explore photos (up to 100 MB per month)ré&accounimember can upload an
unlimited amount of photographs. Flickr pro accounts are available to qualifying organizations
on TechSoup Stogkhanks to a donation from Flickr.

Each account has a photo stream, which displays photos uploaded by members chronologicall
When you log into Flickr, you can see photos from your contacts' photo streams; you can also
subscribe to these via RSS. Flickr also allows you to search by a common tag, which can be ve
compelling.

Some tips for using Flickr:
A Volunteers can exchange photos from different events and site visits
A hNBIFYyATFGA2ya OFy GFLI AyG2z GKSANI O2YY
volunteers and employees rather than centralize all photo sharing

A With limited budgets, you can tap into millions of photos by using a Creative
Commons license

A Integrate a visual communications strategy as part of your messaging and campaigr

¢KS bl ddz2NE / 2yaSNBIFyoOoeQa CtAOINI /YL

The Nature Conservantgunched an annual digital photography contest on Flickr. It promised
winners of contest placement for their photos in the annual member calendar and
hitp://nature.org web site. TNC ran an integrated campaign wHinal cultivations, search
engine ads and social networks to draw in both members and new leads. TNC picked the
finalists, but let the public vote on the winners and they never asked for money, only for
engagement.

{2 6KI{G KILLISYSRK ¢ KSNBE KIS 06SSy 20SNIy=z
have shared nearly 94,000 photos (~11 photos per member). Itis one of the largest nonprofit
groups on Flickr to date with positive feedback from members and new prospects. There was
also a great deal of coverage for (and many links to) their photo contest in numerous
photography and nature picture blogs, discussion boards. There was also over 10% click
through rate on ads promoting the contest with over 7,200 nemembers registered.


http://flickr.com/
http://flickr.com/
http://www.flickr.com/help/limits/
http://www.techsoup.org/stock/Category.asp?catalog_name=TechSoupMain&category_name=Flickr&Page=1
http://nature.org/
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Nonprofits in Second Life

Many nonprofit organizations use the Second Life environment to reach out to new audiences,
build communities, hold events, and conduct fund raising campaigns to support their causes.
And, Linden Lab's Nonprofit Program makes it easy for organizations to establish a presence in
Second Life. In addition tiscounted ratesthey provide access twoup mailing listfor

reaching out to millions of Second Life residents for awareness and fund raising activities.

TechSoupaunchedNonprofit Common@as a way to encourage nonprofit groups to establish a
presence in Second Life.

There's a vibrant nonprofit community in Second Life and it offers many helpful resources and
support for other nonprofits who are interested in exploring potential opportunities in Second
Life.

A NPSL: Nonprofits in Second Life
A SimTeach: Nonprofits Wiki
A Second Life Nonprofits Mailing List

And just as foprofit companies see a reason for a Second Life presence, there are many Non
Profits that have established a Second Life presence. Take a ltok BDF Repodnd a recent
article by Susan Tenbypnprofits Blaze Virtual Trails in Second Life Mixed Reality Lounge

"i‘\ NPSL: Nonprofits in Second Life

Your one-stop source for blog posts and news from the world of
non-profit erganizations making a difference in Second Life

Highlights from NPC Meeting June 12, 2009

Offsite Links Tagoed NPSL

More Nonprofit Commons in the Press - Preferred Family
Healthcare



http://www.nonprofitcommons.org/
http://secondlife.com/land/privatepricing.php
http://secondlifegrid.net/slfe/non-profit-use-virtual-world
http://tulsahightech.com/200906/TechSoup
http://nonprofitcommons.org/
http://www.nonprofitcommons.org/
http://www.simteach.com/wiki/index.php?title=Second_Life:_Non-Profits
https://lists.secondlife.com/cgi-bin/mailman/listinfo/nonprofits
http://npsl.wikispaces.com/file/view/Non+Profits+and+Second+Life+Report+1008.pdf
http://www.huffingtonpost.com/susan-tenby/nonprofits-blaze-virtual_b_212810.html
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dln nature, change never happens as a result ofdoywn,

pre-conceived strategic plans, or from the mandate of any

single individual or boss. Change begins as local actions

spring up simultaneously in many different areas. If these

changes remain disconnected, nothing happens beyond

each locale. However, when they become connected, local

actions can emerge as a powerful system with influence at

I Y2NB 3Jf20Ff 2NJ O2YLINBKSYyair@dS f S¢
Margaret Wheatley

The Crawl, Walk, Run Methodology for Social Media

Establish online credibility and trust through a stepped approach

Web site
Convenation Audit

Source Edeiman

Podcasting Blogget Outreach
Videos bogget conlerence calls
Games Adverthing

Blogzer toury
Thought leadership bhlog
Sockl networks

Widgets ARy development
Spomaonhipy

Advocacy

Contests

Moblile

Online Monitoring
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Social Media Planning

As mentioned earlier in the paper, social media needs to be part of your overall strategy; it
needs to be aligned and not lead what you are doing. Social media can only be an enabler as i
Is constantly changing.

. 2dz aK2dzf R NBFTSNI 12 GKS OSNEB dzaA ST dzZ WEARZEOA | |
MEDIA Like any good communications strategic planning, social media strategy takes into
consideration goals and target audiences AND the technology implications.

In my work on collaborative problem resolution at Cisco, | encouraged teams to start with
defining the business problem they are trying to solve. This is the toughest task as most people
want to move directly to the solution. This same approach should be used for social media
planning. Create a team that can have the vision and execution responsibility and ask them to
clearly define what the issues the organization needs to address. In other words, what problem
will it solve? Create a common language around the scope so people can have a common
understanding of what you are trying to achieve. It moves you away from the different frames
of reference and assumptions team members might have.

Some advice fromlancy White Founder, Full Circle Associates:

G2 KAtS A0 YAIKG 6S Srae G2 areée vyzad 27F
your strategic audiences may be, such as funders, researchers and policy makers. So sc
your audiences and look for possibilities.

Social media, however, is like a river you swim in. It is always flowing past, sometimes
carrying us along, sometimes dumping us on the rocks of the shore. It is important to
think iteratively of your strategy so you can adjust to changing conditidrtee adviceis

to experiment often, fail quickly and learn, learn, learn to allow you to adapt your
strategy. Think in 6 weeks or 6 months, not 3 year cycles. Keep an eye on the goal, but
odzi NBIFIReée (2 agAlG0OK Kz2g @e2dz 3Sad G2 Adod¢

Tool Selection

Community

Generate Building &
Buzz Social

Networking

Participate



http://www.wearemedia.org/Modlue+2+worksheet
http://www.wearemedia.org/Modlue+2+worksheet
http://www.fullcirc.com/wp/2009/06/07/social-media-planning-and-evaluation-for-ngos/
Beth Kanter, Community Media Workshop http:/www.slideshare.net/kanter/community-media-workshop-chicago
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What you need to decide is on your approach of how get out there and join the conversation.
Determine which networks are most relevant for your organization. Monitor what is being said
and identify your key issues.

| am a big believer in scenario planning. Do you know how your messages or work has been
misunderstood in the past? If so, you can prepare your responses ahead of time. That way yot
are ready if negative feedback comes up. Take a proactive stance and share your point of view
beforehand too, so you, and not your detractors, set the tone of the conversation.

You can also tap into online resources that can give you insight into online behavwarsvelt
known sources of online trends afew's Internet and American Life Projaoid Harris Polls.

An example is alarris pollon Facebook and MySpace conducted in April 2009 that shows
younger users are the most likely to have profiles but that older users are increasingly using
social networks too. Tap into these resources and use them as guide your planning about wher
to invest your time and resources.

'a YSYGA2Y SR SI NI ASNE sRryyiewibbjedt&ind ways ® idegrdtes | &
social media into your preexisting campaigns as a new way to engage people. You probably
already have great programs in place, think about social media sites that can help you engage
your audience in a new way or supplement your current program.


http://www.pewinternet.org/
http://www.harrisinteractive.com/harris_poll/pubs/Harris_Poll_2009_04_16.pdf
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Targeting by Demographics

We are seeing masadoption of social media and mobile technology. It is a global change that is
occurring with the emergence of $300 desktop computers and free access to high speed Intern

CKS F2ff26Ay3 OKINIG FNBY C2NNBaidSNI wSaSIk ND
26 demographic and beginning to push in the the Generation X and Baby Boomer generations |
to 50)

What people are doing Who participates (U.S. onfine users)
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http://123socialmedia.com/2009/01/01/sociahediademographicsand-analytics2008-2009/


http://123socialmedia.com/2009/01/01/social-media-demographics-and-analytics-2008-2009/
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Online Fundraising

In today's economy, nonprofit leaders need to understand how to effectively promote their
organizations, programs, and fundraising campaigns. Many groups want to use online social
networks to get their messages out, but don't know how to build their image and get attention
on the networks. And some are just jumping into raising funds online without a coherent and
sustainable strategy.

A solid fundraising strategy should focus on being relevant to key constituents who support the
cause and organization. Online fundraising can become an important part of a plan if it is an
extension of what you are already doing and is treated as another channel to build relationship:
Part of the overall strategy needs to be how to reach out to your base online. The focus needs
G2 0SS 2y K2g (2 Sy3ar3asS GKSY Ay 6KFiQa AYLR
their frequency, social media tools allow for ongoing conversations

Anyone can do fundraising now. There is no need for your own website or having strong
technical skills to develop on&.here are many examples of cause specific fundraising at sites
such akiva Global GivingChanging the Preseand See the Difference There is ahift in
focuswhen it comes to online fundraising from:

A Campaigns to developing strong ongoing content
A Campaign managers to community managers
A Contact lists to communities

Network for Goochas a unigue vantage point on the growing trend of online charitable giving.
Since its inception in November 2001, Network for Good has processed over $100 million in
online donations to more than 23,000 charities. It recently conductedidy?2 y a4 KS | 2
YR ¢KS DSYSNERdza ®¢

While it is growing rapidly, online giving still represents orBR2 of the $200 billion in
individualcharitable giving in the United States. Still, it is assuming increasing importance in the
charitable sector for several reasons:

A ¥ 4 A X

A ahytiayS IAGAYy3a A& SELSOGSR G2 GNI O
banking, which, while representing a small proportion of overall banking and
shopping when initially introduced, now play a significant role in those sectors.
Consumers value the convenience and speed of online transactions. In a sign that
this is increasingly true of online giving, charities that were quick to adopt online
fundraising report 1015% of their donations are via the Internet, according to the
Chronicle of Philanthropy


http://www.kiva.org/
http://www.globalgiving.com/
http://www.changingthepresent.org/
http://seethedifference.org/
http://nonprofitbridge.com/tag/social-media
http://nonprofitbridge.com/tag/social-media
http://www.networkforgood.org/
http://www.fundraising123.org/files/The Young and The Generous A Network for Good Study.pdf
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disaster. The&hronicle of Philanthrogyas noted that Internet donations for the
2004 South Asian tsunami relief accounted for more thanbrrel of the total
raised¢ more than twice the proportion of online gifts in the aftermath of the
September 11, 2001, terrorist attacks. After Hurricane Katrina, half of relief
giving was online, representing the largest outpouring of donations online in
history.

A Online giving is particularly cesffective for charities. While it can cost $1.25 to
raise a dollar from a new donor through direct mail and more than $.63 through
telemarketing, the costs per dollar of raising money online can be as little as five
cents. (Sources: FuriRaising Cost Effectiveness/James Greenfield; Cost
Effectiveness of Nonprofit Telemarketing Campaigns/Keating, Parsons &
wW20SNIiaz IyR bSGg2N] F2NI D22R®O0E

According to a Network for Good Study:
A Online givers are young (3 years old)
A They are generous ($163)
A Men and women give online in equal numbers
A +ANIdzZ ftte Itf odgczv KF@S IAPGSY (2 OK

Why Are They Giving Online?
A LGQa SIFAASNI GKFYy gNRAGAY3T | OKSO]
A LGQa | Flrad e¢leé& (2 LINPOAR A
A It can be anonymous
A

(V)
puli

They like recurring donations

One important rule of thumb, apart from having a good understanding of your donors, is to
focus on the donor experience you would like them to have with your organizatiath

online and offline. What tends to frustrate donors online is their inability to find where to
donate. The Networking for Good study found that 2 in 10 people could not find where to
R2y+FGS FTYR n Ay wmn LIS2LX S R2y Qi R2yI0S o
dzy AyUdzA A @S fFe&2dziaao | RRAGAZ2YIFEtE@X n AY
the website content unclear.

¢
~
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They also recommend a three step approach to Web 2.0 to online fundraising:

People
A Who are your potential wired activists, volunteers or fundraisers?
A Where can you find the?
A How do they use social networks?

Objectives
A Decide what you want to accomplish (hint: community first, fundraising second)

A What should you ask them to do?

Strateqgy, Tactics, & Technology
Az KIG G22ta R2 (K
As52yQiG oS 2dzad |y

Convio also conducted a study on donors that focuses on the profile of what they call the
G2 ANBR 2SIfiKezZ¢é gKAOK Aad &adzyYYlFINAI SR o0St2¢
fundraising sites in the following pages.

| I S &2dz SOSNJ KSI NR
2SI fGKeeéK ¢KAA A& |
of donors that emerged after a study
of online habits of the high dollar
donors done by Convio.

Thesurvey conducted by Convio
with more than 3,000 donors from
23 major nonprofit organizations,
defined that 51% of the donors
prefer online giving, but feel
nonprofit websites lack inspiration,
connection, and opportunity for
deeper engagement.
http://www.marketingvox.com/wiredwealth

donorsa-missedopportunity-for-nonprofits
037571



http://www.marketingvox.com/wired-wealthy-donors-a-missed-opportunity-for-nonprofits-037571
http://www.marketingvox.com/wired-wealthy-donors-a-missed-opportunity-for-nonprofits-037571
http://www.marketingvox.com/wired-wealthy-donors-a-missed-opportunity-for-nonprofits-037571
http://www.marketingvox.com/wired-wealthy-donors-a-missed-opportunity-for-nonprofits-037571
http://www.marketingvox.com/wired-wealthy-donors-a-missed-opportunity-for-nonprofits-037571
http://www.marketingvox.com/wired-wealthy-donors-a-missed-opportunity-for-nonprofits-037571
http://www.marketingvox.com/wired-wealthy-donors-a-missed-opportunity-for-nonprofits-037571
http://www.marketingvox.com/wired-wealthy-donors-a-missed-opportunity-for-nonprofits-037571
http://www.marketingvox.com/wired-wealthy-donors-a-missed-opportunity-for-nonprofits-037571
http://www.marketingvox.com/wired-wealthy-donors-a-missed-opportunity-for-nonprofits-037571
http://www.marketingvox.com/wired-wealthy-donors-a-missed-opportunity-for-nonprofits-037571
http://www.marketingvox.com/wired-wealthy-donors-a-missed-opportunity-for-nonprofits-037571
http://www.marketingvox.com/wired-wealthy-donors-a-missed-opportunity-for-nonprofits-037571
http://www.marketingvox.com/wired-wealthy-donors-a-missed-opportunity-for-nonprofits-037571
http://www.marketingvox.com/wired-wealthy-donors-a-missed-opportunity-for-nonprofits-037571
http://www.marketingvox.com/wired-wealthy-donors-a-missed-opportunity-for-nonprofits-037571
http://www.marketingvox.com/wired-wealthy-donors-a-missed-opportunity-for-nonprofits-037571
http://www.marketingvox.com/wired-wealthy-donors-a-missed-opportunity-for-nonprofits-037571
http://www.marketingvox.com/wired-wealthy-donors-a-missed-opportunity-for-nonprofits-037571
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As social networks gain popularity, most nonprofit organizations have yet to tap into them
as a significant source of money. Only about 1 percent of nonprofits raised more than
$10,000 using Facebook, according to thenprofit Social Network Survey RepbytNten,
Common Knowledgand The Port They may be more focused on the fundamental
principle of fundraising by focusing on building relationships with people before raising
money from them online.

A recentWashington Post articlda dzZ33S&a 0SSR G KI G ClF O0OSo6221Qa /
been successful in fundraising in comparison with email and other more traditional
campaigns to generate donation8ut Beth Kantepoints out that dollars per Facebook

donor is not the right metric for success. She adds that it's still too early to measure success
in aggregate dollars per donoAnd points to Steve MacLaughbelief that "If the reason

why you want to use social networks is just to raise money, then stop now. It doesn't work
that way."

Allison Fine also blogged about this article in Warshington Post Disses Facebook Causes
piece, where she shows the article skews the dollars per donor number because of the
large number of inactive causes on Facebook or the number of causes who never intended
to raise money using Causks.

The bottom line is with a clear fundraising strategy, you can outline the different tools and
campaigns to use. Start by focusing on having conversations with your stakeholders and
look at how to connect with people. As mentioned earlier, experiment. Listen, learn and
respond.

|dealwareandNtenQA 2 vV 4 dzY SNXDA DdzA RS G2 [ 2 ¢ /shggests5 2y
looking at what features you need in managing your donor relationsiefsrereviewing

specific productsNorman Reisst dzZ33Sada GKFG a2yYSiAySa GKS
AGQa (KS LINROS&aasSa gAGKAY (KS y2yLINBTFAG |
tostafft. c]a I { S adzNB &2dzNJ RFGFolasS KIFa | gksee (2
his recent post oriReporting Across Multiple Systems

The following provides a high level summary of some of the tools offered by different
companies that you can use.

1Arecentcorrectioni 2 G KA & FNIAOES araiGsda GKEGY a¢KAAE | NIAOES dzasSR
Causes application. As of last week, 235,000 nonprofit organizations were using the application, of which three had raised
more than $100,000 and 88 had raised $10,000, according to the developer. The story also incorrectly said that 25 million
members of the socialetworking Web site had joined at least one of the causes. That number represents active users;
FY20KSNJ Hp YAffA2Yy YSYOoSNER O2yaARSNBR Ayl OGAGBS KI @S 224



http://www.nonprofitsocialnetworksurvey.com/
http://www.nten.org/
http://commonknow.com/
http://theport.com/
http://www.washingtonpost.com/wp-dyn/content/article/2009/04/21/AR2009042103786.html
http://beth.typepad.com/beths_blog/2009/04/hello-washington-post-dolllars-per-facebook-donor-is-not-the-right-metric-for-success.html
http://afine2.wordpress.com/2009/04/22/wash-post-disses-causes-on-facebook/
http://www.idealware.org/
http://www.nten.org/
http://www.nten.org/blog/2009/04/26/hot-presses-consumers-guide-low-cost-donor-management-systems
http://nonprofitbridge.com/
http://nonprofitbridge.com/2009/04/reporting-across-multiple-systems/
http://www.washingtonpost.com/wp-dyn/content/article/2009/04/21/AR2009042103786.html
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Online Fundraising Description

Chipin
http://www.chipin.com

A

>

Best known as a widget that supporters can place on their own Web sites or
Facebook profiles, with a donate button and a thermometer measuring progrg
toward the campaign goal

Lets users without Web sites create a page on Chipln.com for free

SS

There's no cost for Chipin itself, but organizations must set up PayPal accourts to

process donations and pay the associated PayPal transaction fees (which arg
than 2.5 percent for nonprofit organizations).

less

SixDegrees.org

> D>

>

Affiliated with Network for Good
Lets individuals and organizations create donation widgets

These widgets, or badges, can be created online and inserted into a Web site
integrated into social networking sites like MySpace
SixDegrees.org does not support individual fundraising pages, and the badgg
only somewhat customizableyou can add pictures, video, and text information
about your cause

Progress is tracked at the top of the badge, but there is no thermometer, and

administrators can track donations through a donation tracking report that rollp

up the donations from all the distributed badges. Fees are 4.75 percent per
transaction with no setup

or

5 are

Change.org

Provides a social networking site geared toward nonprofit causes, which incly
both online giving and distributed fundraising tools. Through the free basic

des

service, organizations can create a page that includes their logo and informatjon,

an overall progress thermometer, testimonials, photos and videos, a list of

supporters and recent donors, donation functionality, and a donation widget fgr

supporters

Supporters of the organization can also create their own fundraising pages viI)Iink

from the organization's page, and donations can be tracked by an administra
through an online report

Offers a premium package for an additional $20 per month that allows for mo
customization. Donations are processed by Network for Good, a common
processor, with a fee of 4.75 percent for each donation.

r

Convio
http://www.convio.com/

p>

p>

>

Convio's TeamRaiser for Special Events module allows users to set up indivi1ua|

and team fundraising pages. Constituent360, an online constituent database
included as part of TeamRaiser

With best practices built directly into the software, creating online campaigns

never been easier. More than a "donate now" button on your website, Convio]
Fundraising helps you build and foster relationships through online campaigng

Quickly build online donation forms that can be easily customizeadlowing you
to respond to urgent events and create branded misit@s to increase

results. Also create custom, pixel perfect forms outside of Convio Fundraising
using theDonations API

is

nas

p

Organizations can set up premium gift levels, give loyalty reward points, and gllow

repeat donors to set up regular payments online

Trend and status reporting helps you continually grow donations and membeilship

by understanding and improving success factors



http://www.chipin.com/
http://www.sixdegrees.org/
http://www.techsoup.org/stock/Category.asp?catalog_name=TechSoupMain&category_name=Network%20for%20Good&Page=1
http://www.change.org/
http://www.convio.com/products/convio-teamraiser-special-events.html?gclid=CKS1kt-p8JkCFYJM5QodTx6oSA
http://www.convio.com/our-products/open-apis.html
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Online Fundraising Description

Network for Good
www.networkforgood.org

A
A

A

This is a website where you can give to your favorite charity/charities g
have all your donation records stored and accessible at any time

Since inception more than 450,000 donors have contributed more tha
$250 million dollars using the Network for Good giving system
Services include:

AProcessing donations for your charity witlonateNow

AEnabling you to email your supporters wiimailNow

ATracking your supporters inconor databasereated in partnership

with Salesforce.com

AProviding you withundraising training Ay Of dzZRAy 3 «a
calls

nd

b 2 Y L.

Firstgiving

p>N

Provides easy to use tools that let supporters set up their own fundraig
pages, and allows campaign administrators to track campaigns' progre
across individual fundraisers

With the basic program (which is free except for transaction fees), the
organization and individual pages are not very customizable and won't
necessarily mesh with your organization's graphic style

The premium package is $300 per year (with the same transaction fee|
and offers more customization of the pages, the ability to link back to
organization's homepage, and support for teams of fundraisers

Unlike some of the other tools, FirstGiving does not have a built in
audience, so you'll need to rely solely on your own supporters to spred
the word

Transactions cost 7.5 percent (5 percent for the FirstGiving service feq
2.5 percent for credit card processing.)

ng
5S

5)

pur

O

and

ChangingthePresent.org

> >

p>N

Encourages donors to replace traditional gifts with donations to a caus|
With the free package, organizations have a very basic home page wh
donors can make a simple donation of any amount and supporters carj
create fundraising page to raise money for the organization

Offers a premium package for $100 per year, which lets organizations
create prepackaged gifts that show what they can provide for a given
price¢ for example, a $100 donation feeds a child in Somalia for one
month, and donors purchase that $100 donation as a gift for someone

(OB
=
(]

and allows for more customization of the organization's profile. Fees afe 3

percent, plus $.30, per donation.

Facebook Causes

While the other tools listed here support a more general audience,

Facebook Causes is specifically geared to let supporters who use Facgbook

(a popular social networking site) fundraise from their own Facebook
contacts

Facebook members establish a cause, select a beneficiary organizatig
and solicit donations through their Facebook friends network

They can also post Cause profiles on their Facebook page, though the
limited to one at a time

Costs are 4.75 percent per donation, processed through Network for

=

yre

Good. Donors must be registered on Facebook in order to donate



http://www.networkforgood.org/
http://www.networkforgood.org/
http://www.networkforgood.org/
http://www.groundspring.org/services/donatenow.cfm
http://www.groundspring.org/services/emailnow.cfm
http://www.groundspring.org/services/dms.cfm
http://www.fundraising123.org/
http://www.firstgiving.org/
http://www.changingthepresent.org/
http://www.changingthepresent.org/
http://www.facebook.com/apps/application.php?id=2318966938
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Employee Communication

Social media is also becoming an increasingly effective internal tool for collaboration. A recent
surveyfound that employers faced with reduced communication budgets and resources are
turning to social media to keep their workforce engaged..

Ly A& a9YLX28SS 9y3aFr3asSyYySyid {dNBSez¢ (GKS L
(IABC) Research Foundation teamed with Buck Consultants, an ACS company, to determine h
organizations are communicating with employees to keep them engaged and productive. The
survey includes responses from nearly 1,500 participants representing a broad industry and
geographic base.

The key finding is that using the various social media tools, companies can now engage
employees in discussions and foster conversations between teams across geographic and othe
boundaries. The key findings include:

A Almost fourfifths (79%) of the respondents report that they use social media
frequently to engage employees and foster productivity, outranking even email (75
percent)

A Company blogs are the most popular social media tool currently in use (47 percent),
with discussion boards ranking the highest for future planned use (33 percent)
Current use of social networking sites such as Twitter (21 percent), Yammer (20
percent), and Facebook (18 percent) is significant, but organizations are planning to
use those tools even more in the future

A More than half of the respondents (52 percent) report their communication budgets
have decreased and thirtfjve percent report their communication staff has been
reduced over the past 12 months

A The most common reasons cited for communication budget and staff cuts are: the
economic downturn (46 percent) and organizational mandates (42 percent)

A Forty-eight percent report their employee communication strategy has stayed the
same despite the economic downturn

A ¢KS FTNBIjdzSyOe 2F 2y32Ay3 SYLX2&8SS fAa
with 62 percent of respondents who regularly engage in employee listening

activities such as surveys and focus groups, and 30 percent who rarely or never
engage in these methods

A Fifty-six percent of top executives are not using social media at this time, and nearly
KIFfF* onc LISNOSyuuv 2F 2NBFYAIIFOGA2ya | N

A Almost six in ten respondents (59 percent) think their company has a well
established internal or employer brand


http://socialmediareleases.x.iabc.com./
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Creating a Social Media Policy for Your Nonprofit

Social networking sites are good for pulling together groups of people with similar backgrounds
or interests. How that information gets used depends on the intentions of those using it. Often
LIS2 L) SQ&a FTANRG [dzSadAiz2ya NB aK2g R2 ¢S YI
policiesfrom two perspectives: control and emergence. Too much control yma will miss the
innovation and inventiveness that is a core benefit of social media. Also take a I8okvatu

Want a Social Media Policy?

A recentsurveyby Deloitte found that 74 percent of employees who responded said it is easy to
KdzZNI | O2YLIl yeQa NBLIWzil A2y GKNRdAzZAK &a2O0Al f
that only 22% of respondents had formal social media policies. Notable is that 37 percent of
employees surveyed said they rarely or never consider what their boss or colleagues would thit
of what they post online.

Organizations can choose how they respond to soci
media. They can decide to:
1. Restrict employee participation,
2. Experiment by creating a presence but not ful BBC Editorial Guidelines Personal

engaging, or use of Social Networking
3. Fully engage

Examples of Social Media Policies:

Intel Social Media Guidelines

The rgallt_y is that social media |s_he_re to stay ar_ld N IBM Social Computing GuidelinesF 2
organization has full control over its image. While t blogs, wikis, social networks, virtual

Wall Street Journaecently introduced very strict g2NI Ra FyR az2OAlf S
policies for its employees, the best option is to creat

a policy that works for your organization. /b NI | IDBAFS NIidésarél
media and online participation policy

and guidelines

A large scale social media policy is being developed

the US Army. The new policy is geared primarily Easter Seals Internet Public Discourse
toward educating Army PAOs (Public Affairs Officers Policy2y . SGK Y goiof ND C

who may or may not already be involved in social down the page to read it, and check

media. In the Online and Social Media Division, the the comment thread for further links

dzas (KS atz23tys as52y0i BWENREIdAt G5 SR
Friendly Advicédrom TechStewr

Creating policies about social networking and what BBY@a 3JdZARStAySa TN

employees can say about their company is importa presence on social networking sites

¢KS N‘B . t N@ az YS S E t YLJ{ Sé‘ J ’s Hr?véév?cial(;{/lddzgPoI'I‘y]1E S
2dzai G118 &a2vY82yS$ Stasa . 178 K8
develop your own and use these examples as

guidelines. Only you know the culture of your Variance of Corporate Social Media
organization and what policies will work for you. Policies



http://www.fullcirc.com/wp/2009/06/07/social-media-planning-and-evaluation-for-ngos/
http://www.fistfuloftalent.com/2009/06/so-you-want-a-social-media-policy-final.html
http://www.fistfuloftalent.com/2009/06/so-you-want-a-social-media-policy-final.html
http://www.deloitte.com/dtt/cda/doc/content/us_2009_ethics_workplace_survey_220509.pdf
http://www.bbc.co.uk/guidelines/editorialguidelines/advice/personalweb/index.shtml
http://www.bbc.co.uk/guidelines/editorialguidelines/advice/personalweb/index.shtml
http://www.intel.com/sites/sitewide/en_US/social-media.htm
http://www.ibm.com/blogs/zz/en/guidelines.html
http://carlhaggerty.wordpress.com/2008/11/03/draft-v01-social-media-and-online-participation-policy-and-guidelines/
http://carlhaggerty.wordpress.com/2008/11/03/draft-v01-social-media-and-online-participation-policy-and-guidelines/
http://carlhaggerty.wordpress.com/2008/11/03/draft-v01-social-media-and-online-participation-policy-and-guidelines/
http://carlhaggerty.wordpress.com/2008/11/03/draft-v01-social-media-and-online-participation-policy-and-guidelines/
http://carlhaggerty.wordpress.com/2008/11/03/draft-v01-social-media-and-online-participation-policy-and-guidelines/
http://carlhaggerty.wordpress.com/2008/11/03/draft-v01-social-media-and-online-participation-policy-and-guidelines/
http://beth.typepad.com/beths_blog/2008/04/nonprofit-blogg.html
http://beth.typepad.com/beths_blog/2008/04/nonprofit-blogg.html
http://www.etheoreal.com/techstew/2008/11/16/friendly-advice/
http://www.bbyo.org/
http://mashable.com/2009/06/02/social-media-policy-musts/
http://mashable.com/2009/06/02/social-media-policy-musts/
http://www.web-strategist.com/blog/2008/04/04/the-variance-of-corporate-social-media-policies/
http://www.web-strategist.com/blog/2008/04/04/the-variance-of-corporate-social-media-policies/
http://www.editorandpublisher.com/eandp/news/article_display.jsp?vnu_content_id=1003972544

Net alean
A st g cISCo 59

Metrics

Social media is just a new way to do business. The tools may have changed, but the need for
knowing your audience, having an end goal, testing assumptions and acting on lessons learned
remains the same.

If you have clear objectives, measuring their impact should be fairly straightforward.
Measurement should never be an after thought. With social media, you are able to experiment
and see what works and what does not for your organization. And take the time to monitor the
impact and this is a new area. For example, you may try rbilogging instead of a full blown

blog. You need to ask: How is social media helping you achieve your communication and
organizational strategy? How do you incorporate it in your current ROl and KPI metrics?

2 KFGQa ANBIFG | o2dzi &2 OA-wdy coMBurisation and theiakilly tod K A -
Gt AadSyé¢ FANRG YR (GKSY NBALRYR RANBOGE &
GAYS (2 Sy3lFr3S RANBOGfe& gAGK LIS2LX S 6K2 0S5
one way direct mail campaigns or press releases and hoping for the best. You can now target
bloggers, journalists and donors, for example, and also listen to what they are expecting. Ask
for comments, ask questions and encourage further discussion. This can be turned into
engagement metrics that you can track over time. For example:

A Is there is growth trend in followers/readers?
A Is the scope of your followership spreading?
A Are click through rates going up?

A Is online support translating to volunteers?
A What kind of feedback are you receiving?

There are a lot of tools for gathering social media information, but no one place has everything
€2dz YSSR® ,  2dz R2y Qi KI @S GAYS G2 t221 Fa4 |-
information. The Appendix has a comprehensive list of tools that you can use to quantitatively
measure the impact of different social media tools. To learn more about this, check out Beth

YIyiSNDa o feddatingd®rs projektandldziel v A FTEA VI GAVOlF VIAG

Some analytic tools and information can also be found:
A Analytics Toolbox: 50+ More Ways to Track Website Traffic

Analvtics Toolbox: 50+ Ways to Track Website Traffic

Google Analvtics for Flash: Welcome to the Engagement Era

How to Listen on Social Networky KD Paine
How to Listen on YouTullsy KD Paine

Top 10 Reputation Tools Worth PayFar by Dan Schwabel, Mashable
Listening Toolby Beth Kanter

> > > > D>


http://beth.typepad.com/beths_blog/2009/02/getting-the-first-project.html
http://beth.typepad.com/beths_blog/2008/02/should-you-quan.html
http://mashable.com/2009/01/12/track-online-traffic/
http://mashable.com/2007/06/25/analytics-toolbox/
http://mashable.com/2008/11/17/google-analytics-for-flash/
http://www.themeasurementstandard.com/issues/12-1-08/measuringfacebook12-1-08.asp
http://www.themeasurementstandard.com/issues/5-1-08/kowalskiyoutube5-1-08.asp
http://mashable.com/2008/12/29/brand-reputation-monitoring-tools/
http://socialmedia-listening.wikispaces.com/Tools
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Potential Social Media Metrics
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Type of Metrics Potential Metrics

Quantitative A

A

Standard metrics: traditionaluniques, impressions, page views,
clicks, etc.

Number of Facebook fans, Twitter followers, Digg links, Delicious
bookmarks, referrals from social media sites, plus existing websit
traffic

Search engine rankings

Comparison of how much time and money you spent on traditiong
marketing vs. social media

Qualitative A

™

What are people saying? how are they responding and how muc
they saying to you?

Replies on Twitter, wall posts on Facebook, messages via email §
other platforms

Are you currently part of conversations about the cause?

14

=4

nd

If your objective was to collaborate with other nonprofits and expeyts

in the field, ask: Did we learn anything of value?

To measure general success, ask: Were we able to build better
relationships with donors, volunteers, etc.?

Return on Engagement

> B> > B> D D

> >

Track incoming traffic from links

Number of people subscribed to RSS feeds

Number of people in social media groups, fan pages, etc
Trackbacks or linkbacks to posts

Retweets on Twitter

Conversation tracking tools like Twitter Search, Scoutlabs, Tracky
etc.

Comments on blog posts
Increased inquiries

Monitor social networks and YouTube for mentions of your
organization and issue.

Volunteer engagement

r
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The Measurement Standard's: Social Media Compendium

The list below is a guide to The Measurement Standard's coverage of social med

social media measurement and social media ROI

How To Measure Social Media

A

A

> > > >

7 Steps to Measurable Social Media Success
How to get started in social mediaand how to know if it's working for you.

5 Twitter Sentiment Analyzers Reviewed
Twitter Search, Social Mention, Twendz, Twitter Sentiment, and Twitrratr

Which Twitter Profile Analysis Tool Rules the Nest?
5 online Twitter analysis services compared: Twinfluence, TwitterAnalyzer, Twitter Grader,
Twitterholic, and TwitterScore.

15 Ideas for LowCost Social Media
Start conversations without breaking the bank.

Easy Strategies To Get Started Measuring
Quick and simple techniques to start measuring your programs and impress your boss.

10 Social Media Metrics
How to make social media more measurable than traditional media.

How to Measure YouTube ] ) .
Your stepby-step guide to setting up a simple measurement program, deciding if particular videos
are really problems, and preparing yourself for the worst case scenario.

How to Measure Facebook and Social Networking Sites _ _

A quick and easy guide to measuring Facebook or any other social networking site, including: your
FiveMinute Facebook Monitoring Program, the Three Basic Reasons to measure Facebook (and how
to handle them), and how to prepare for the Worst Case Scenatrio.

Measuring Naked Relationships ] )

A stepby-step guide to using relationship metrics to evaluate the success of your social media
program.

Five Tips for Integrating Public Relations Measurement of Social Media and Traditional Media
Customers read all sorts of media, so we should measure all sorts of media.

Reasons to Love 27 Types of Conversation and 19 Types of Videos .
KDPaine & Partners' social media classification of 27 types of conversations and 19 types of videos
makes social media measurement easier.

Optimum Content Score

A new nonstandard standard for social media measurement.

Social M?dia ROI

A

A

> > >

SXSW: All Party and No Measurement
It's time for social media to justify all the hot air and hype.

Measurement Menace of the Month Award:
The Organizers of SXSW...
for ignoring measurement.

Is Your Head in the Sand? _ S _ .
Six critical consequences ét measuring or participating in social media.

Establishing the ROI of Social Media
Social Media ROl is in bottom line benefits and improved relationships.

Katie Delahaye Paine's Top Ten Mti3d Items for Your Social Media Measurement-Do List
Massive Research Project Proves Social Media ROI for Teenagers?!

Social Media Theory

A
A

A

The NotSoNew Social/AntiSocial Media _ _

Jim Macnamara on the new age in which media are software and the audiences are the networks.
Are We Engaged Yet? o . _ _

Engagement in social media: Web stats, visitor behavior, and relationship theory.

What Is a Social Network and Why Does It Matter?

Or...What's the ROI of my living room?



http://www.themeasurementstandard.com/Issues/12-1-08/socialmediaindex12-1-08.asp
http://www.themeasurementstandard.com/Issues/5-1-09/paine7stepssocial5-1-09.asp
http://www.themeasurementstandard.com/Issues/5-1-09/neartwittersentiment5-1-09.asp
http://www.themeasurementstandard.com/Issues/5-1-09/neartwitter5-1-09.asp
http://www.themeasurementstandard.com/Issues/4-1-09/stellerMADD4-1-09.asp
http://www.themeasurementstandard.com/Issues/4-1-09/stellerMADD4-1-09.asp
http://www.themeasurementstandard.com/Issues/4-1-09/stellerMADD4-1-09.asp
http://www.themeasurementstandard.com/issues/1-1-09/painegetstarted1-1-09.asp
http://www.themeasurementstandard.com/issues/1-1-09/macnamarasocialmedia1-1-09.asp
http://www.themeasurementstandard.com/issues/5-1-08/kowalskiyoutube5-1-08.asp
http://www.themeasurementstandard.com/issues/12-1-08/measuringfacebook12-1-08.asp
http://www.themeasurementstandard.com/issues/5-1-08/painemeasuringnaked5-1-08.asp
http://www.themeasurementstandard.com/issues/7-1-08/paineintegrated7-1-08.asp
http://www.themeasurementstandard.com/issues/6-1-08/paine27types6-1-08.asp
http://kdpaine.blogs.com/kdpaines_pr_m/2008/06/kdpaine-partner.html
http://www.themeasurementstandard.com/issues/3-1-09/painelet3-1-09.asp
http://www.themeasurementstandard.com/issues/3-1-09/mm3-1-09.asp
http://www.themeasurementstandard.com/issues/3-1-09/mm3-1-09.asp
http://www.themeasurementstandard.com/issues/3-1-09/mm3-1-09.asp
http://www.themeasurementstandard.com/issues/2-1-09/paineconsequences2-1-09.asp
http://www.themeasurementstandard.com/issues/5-1-08/painelet5-1-08.asp
http://www.themeasurementstandard.com/issues/5-1-08/painesoicalmedialist5-1-08.asp
http://www.themeasurementstandard.com/issues/5-1-08/painesoicalmedialist5-1-08.asp
http://www.themeasurementstandard.com/issues/5-1-08/painesoicalmedialist5-1-08.asp
http://www.themeasurementstandard.com/issues/5-1-08/painesoicalmedialist5-1-08.asp
http://www.themeasurementstandard.com/issues/5-1-08/painesoicalmedialist5-1-08.asp
http://kdpaine.blogs.com/themeasurementstandard/2008/11/massive-research-project-proves-social-media-roi-for-teenagers.html
http://www.themeasurementstandard.com/issues/4-1-08/macnamarasocialmedia.asp
http://www.themeasurementstandard.com/issues/4-1-08/macnamarasocialmedia.asp
http://www.themeasurementstandard.com/issues/4-1-08/macnamarasocialmedia.asp
http://www.themeasurementstandard.com/issues/4-1-08/macnamarasocialmedia.asp
http://www.themeasurementstandard.com/issues/4-1-08/macnamarasocialmedia.asp
http://www.themeasurementstandard.com/issues/4-1-08/macnamarasocialmedia.asp
http://www.themeasurementstandard.com/issues/4-1-08/macnamarasocialmedia.asp
http://kdpaine.blogs.com/themeasurementstandard/2008/03/are-we-engaged.html
http://www.themeasurementstandard.com/issues/2-1-08/painesocialmedia2-1-08.asp
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P i |
v PASS  Example of NorProfit
HEIFER 2GIFT Social Media Promotion

INTERNATIONAI

The goal of this promotion was to use social media to promoteA T SNJ L vV i SNY |
On The Gift poverty relief campaigmApril 2009.

Client Website: PassOnTheGift.org
Timeframe: Marclg April 2009

Scope:

ACreated and seeded campaigpecific BloggersUnite.org, Facebook, Flickr,
MySpace, Twitter and YouTube accounts

AOrganized and promoted event on April 29, 200%ponsored by Bloggers Unite
and Heifer InternationalJnite for Hunger and Hope

ATracked and analyzed key metrics such as page views, clicks and media views

AAdvised team members at Heifer International via phone, email and instant
messaging

AContacted organizations regarding partnerships, endorsements, media mentions
and other event support

Results:

ANearly 2,400 new Twitter followers to Heifer and Pass On The Gift accounts
* Approximately 2,000 campaign mentions among blogs in April 2009 (162%
increase over March)

A929 clicks to shared URLS via social media
A$611 raised via BloggersUnite.org event
A 609 participants in BloggersUnite.org event

A232 YouTube channel video views

Source: http://www.visionaryblogging.com/blegpnsulting/casestudies/nonprofitsociatmedia/


http://www.visionaryblogging.com/blog-consulting/case-studies/nonprofit-social-media/
http://www.visionaryblogging.com/blog-consulting/case-studies/nonprofit-social-media/
http://www.bloggersunite.org/event/unite-for-hunger-and-hope
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Example of Blogging and Facebook Marketing Campaign

What we did:
WO rld ViS.Lon * Weh strategy and execution
e Social media awareness building
campaigh
% ONE
w W LIFE &
ne ] LA P * WordPress theme development
ST s= * Link:
ol T B s
- a A o ‘Waorld Vision Malaysia hlog
- - unp

o YWorld Vision Malaysia Facebook Page

After World Vision Malaysi@NVM) recognized they wanted to engage their target
audience through new channels, they decided to promote theie Life Revolution
campaign in March 2008 through social media channels.

Timeframe: March 2008
Scope:

AEngaged Buzzmedia Online Marketing for an online marketing plan that engaged
their target audience through social media that was effective, low cost and spread
through word of mouth

ADesigned and launched the Official World Vision Malaysia blog, started the World
Vision Malaysia Facebook Page and set up the World Vision Malaysia YouTube
channel

ACreated social media policies and guidelines for WVM staff
Results:
ASpike in visitors to the blog and huge awareness on Facebook of their event
AbdzYo SN 2F yS¢ CI O0So6221 Flya 2F GKSAN L
Facebook Page has more than 1,600 fan

AMore than 2,000 people attended their One Life Revolution event due to the
awareness raised through these social media channels

AThe campaign has had secondary benefits too.Jftieial World Vision Malaysia
Bloghelps WVM connect directly with their target audience in a far more effective
way then their corporate website.

Source: ttp://buzzmedia.com.my/portfolio/08/worldisionblog-andfacebookmarketingcampaign


http://www.worldvision.com.my/
http://www.worldvision.com.my/onelife
http://blog.worldvision.com.my/
http://blog.worldvision.com.my/
http://buzzmedia.com.my/portfolio/08/world-vision-blog-and-facebook-marketing-campaign
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+( ‘ International Federation
La.Jd||lof Red Cross and Red Crescent Societies

The International Federation of Red Cross and Red Crescent Societies (IFRC) launched a
social media and marketing initiative that reaches across the globe. The new campaign,
which will run for three years, helps address global humanitarian challenges and
SyO2dzN} 3Sa It 20t OAGAT Sya G2 GFr1S FOGAzy
Campaign, which launched on May 8, which is also World Red Cross Red Crescent Day, is
centered around a social media sitevatvw.ourworldyourmove.org

WhdzNJ 62NI R® | 2dzNJ a2@SPQ | RRNBaasSa OKIffSy
to climate change, migration and global financial crisis. It is now celebrating 150 years

since the battle of Solferino, where young Swiss businessman, Henry Dunant, took action
to organise civilians to help thousands of wounded soldiers.

The International Federation goals include:

A Create a strategy for reaching new audiences across cultures and languages
throughout the life of the campaign.

A Find and participate in online conversations revolving around humanitarian
related topics

A Directly connect campaign messages with the people that are discussing key and
relevant issues online, on a global basis

A Help the campaign team to quickly spot emerging crises or new issues trending
across the world

A Collect conversations of interest to the International Federation, pointing and
tracking viral and influence metrics, allowing them to be quickly classified,
analysed, sent to specific campaign members and where necessary, responded to

The site calls citizens to help and to share their experiences. The site will include this user
generated content, along with blogs in 8 different languages including: Arabic, Chinese,
English, French, Korean, Portuguese, Russian and Spanish. All aspects of the online
campaign are aimed at engaging users in a dialogue with the Red Cross Red Crescent.

www.ourworldyourmove.org



http://www.ourworldyourmove.org/
http://www.ourworldyourmove.org/
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Journalist Turned PR Turned Volunteer For VSO: Adapting To World 2.0

Former UK journalist Steve Jackson. Now
on his fifth blog since January 2004, and on
his third stint of volunteering his second

for Voluntary Services Overseas (VSkB

IS an evangelist for why development
organizations should be using blogger
voices to get stories into mainstream media

The future for international NGO communications Pages
Foated Jove 14, 2008 by satnn
PRGNl Home
R s ——. :‘"’“' Lo Usinghis blog platform,
21t =D 2 new post at Jamenda Socia _ .

v b Contact Details OurManinCameroon.corand Twitter to
o li*?'l @ Job needed am - communicate with the rest of the world,

ally at hotne hars, g o September '09 i
Tt cemeptilly deak with ey - aaa] Jackson has used social network tools to
e S vsQ) ~ raise awareness of his volunteering

Say may be .....,..l e, e activities in Cameroon since he arrived in

the intecmational forezan :
corrsspondantsof September 2008
1omoerow, :

Jackson believes that there are no limitations for development organisations using social media tools:
A'ltsnotaboutbyldr 8 &Ay 3 YIFAYaiNBIY YASREihhas fabuloQsifootage theizfiof a K I N
O2dzNASs (KSe 4lyld AlG 2y GKSANI 6S0arAiGsS FANRG | yR
happier if a million people worldwide took their embeddable movie and put it on their own blogs.

A They are all platforms. They all help you develop that narrative. Each blog post, each photo, each movie
tells a little bit more of your story

A But, however big Twitter gets it will never replace blogs or mainstream mdulidtter is just a device for
signposting. It is not the destinatioryou need writers and people who are either experiencing the news
or have the skills to uncover it for themselves.

A Jackson's own dream job would be coordinating VSO's use of social media and the content of its blogs.
While the organisation does hagehome for their individual blogzow, Jackson believes it could be
vastly improved

A| don't think there is an organisation in the world which could benefit quite as much from social media as
VSO. Just think of all their volunteers, in tropical locations across the world, diligently blogging their
adventures for a minimal readership. Imagine what could be achieved by harnessing that

A All it takes is RSS to follow them and a blog to highlight the best bits and to use those stories to inform
and inspire both current and potential recruits

A What you want is to be more regularly sourcing your own stories, films and photos that are so good
journalists want them

Al want to be a fultime, teleworking NGO blogget. K2 LJS G KI 64 Qa y2id (22 YdzOK

INES

Source: http:/ivww.journalism.co.uk/12/articles/533738.php


http://www.journalism.co.uk/12/articles/533738.php
http://amnesty.org/
http://community.vsointernational.org/blogs
http://www.vso.org.uk/
http://ourmanincameroon.com/
http://ourmanincameroon.com/
http://twitter.com/ourman
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Emergency Response

5 Unique Stories of Social Media Saving the Day
June 4th, 2009 | byDavid Sparkshttp://mashable.com/2009/06/04/social-media-crisisstories/

1. An emergency personnel support network

D, Maurice Ramirez is an ER physician, disaster preparedness consultant, and social media expert.
while he utilizes and relies on tools such as police radios and Mextel push-to-tallk phones for official
communications, his team of emergency response personnel need their own communications channels
for social support,

For emergency situations, such as Hurricane Ike in Texas, Ramirez set up a
closed Twitter network: that's used for private non-official conversation and
communication among his team and their partners, the Red Cross and
Loews Emergency Respanse Team. The private network allows therm to
speak apenly and freely about the stresses and the isalation they're dealing
with, The Twitter netwark has becorne critical for their disaster recovery
operations, said Ramirez, *vou always have that feeling that the team down
the road is superhurnan,” Ramirez said, ™Wwhen vou're dealing with 200
rescues a day and you're miles from vour colleagues, vou need that social
support that rerminds you that you're only hurman.”

Dwring a disaster, the top issues are usually locating potable water, gasoline, food, shelter, and
electricity, The ones who can best uncover that information are emergency personnel deployed an the
ground in the disaster areas. Ramirez’s team and their partners use Twitter to keep each other
informed as to the location of available services and supplies, It's important to keep the netwaork
private, said Ramirez. Lack of non-critical personnel on the networl, reduces cross chatter and the
privacy prevents rurmors from spreading.

In the case of Hurricane Ike, not only did the Twitter network help them find water, gasoline, and
shelter, but it was also critical for warning personnel sleeping in tents in Salveston, Texas that there
were two lions and two tigers roaming the island. Qnece alerted on Twitker, the personnel immediately
moved to a safer location,

Cne aspect of concern that many don't think about during a disaster is the loneliness, The team at
Galveston were wery isolated and had to sleep in shifts so that they could provide Z4-hour support,
Late at might official comrunications are silent and woice communications can often be poor, Using
text messaging and Twitter, staffers up late at night would play games, such as Texas Hold *Em, just
to decompress, The Twitter and SMS communications were critical to the team’s mental health. *If you
don't have outreach, you cant decompress,” said Ramirez,

For the next disaster, Ramirez is setting up a private social network using either Collectivex or MNing
(he hasn't decided which vet) to act as a searchable repository where people from various agencies
can post their situations and get input from staff. Ramirez has found that trading experiential
knowledge from others who have dealt with similar situations is invaluable to a successful emergency
response, All he wants to do now is create a bank of that information that’s searchable so his team
and others can rely on it


http://mashable.com/2009/06/04/social-media-crisis-stories/
http://mashable.com/author/david-spark/
http://mashable.com/2009/06/04/social-media-crisis-stories/
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2 & 3. Survive foreign medical care

warld traveler Leigh Shulman (@thefutureisred) has twice turned to Twitter in a crisis, Shulman’s
farily had just moved to Argentina and her husband, Moah, became very ill to the point that he was
verbally unresponsive, She had no local phone access but got sorme support from a neighbor and
Twitter., Friends offered support online, but what was more important were the Twitterers who had
lived in Argentina and Chile and offered specific advice on dealing with the health care systems there,

hat she learned from the Twitterati 1s that in Argentina vou can call for a doctor to make a
non-emergency house call at any time. She got the number to call and the cost (55 pesos or about
$15 US) so she knew what to expect if someone guoted a higher price. She also learned that it's
better to first take a house call before actually going to the hospital, vour hospital wisit will go more
smoothly with a house call recommendation,

In another situation, Shulman was able to pay forward the favor to a friend of hers who was in Beirut
when his dog seemed to be having a seizure and he was nowhere near a vet, Through Twitter she was
able to connect her friend to a wet, Wwithin two hours the vet advised Shulman’s Beirut friend that he
keep the dog as calm as possible and in a dark room. Keep away from his rmouth and spealk
soothingly, &nd to further calm Shulman’s friend, the vet let him know that in general epilepsy in dogs
iz not as severe as it is humans,

4 & 5. The homeless need raincoats right now

Mark Horvath is an advocate for the hormeless who admits that if it wasnt for Twitter he’d be homeless
hirself. Already homeless once before, Horvath knows how tough it can be, Whenever he sees a
problern in his homeless community he uses Twitter (@hardlvnormmal) as a bullhorn to get homeless
people the services they need right awar,

When he was working for the Burbank wWinter Shelter in
California, he was responsible for 150 homeless people waiting at
a bus shelter about to get rained on. Driving around LA, he asked
the Twitterati where he could find raincoats in bullk, He got advice
to go to Sportmart and Costco where he cleaned them out of
every raincoat they had, But one Twitter follower, Michael
Buckingham (@holycowecreative) was so enthralled with Horvath's
cause that he blogged about it and raised $455 to buy and ship
Horwath another 100 raincoats in just two weeks, The influx of
raincoat advice charged Horvath, who joked, *I was on a mission
to turn every homeless person in Los Angeles yvellow,”

In another case, Horwvath had a homeless friend, John, who moved to Seattle for a job opportunity
only to get mugged upon arrival. Feeling helpless because he didn't know anyone in the area, Horvath
tweeted out if anyvone in Seattle could help his friend. It was 27 degrees that night and all the winter
shelters were full, Within minutes, one person close by to John walked up and handed him $100 s0 he
would have a place to sleep for the night, For the rest of his time in Seattle, another Horvath Twitter
follower shared his one bedroom apartment with John,

For more on Horvath, read my previous Mashable =p article, "S5 People who Broke the Rules of Social
Media and Succesded.” While he’s not homeless, Horvath is without an income and relies on
readersviewer donations through his wideo blag invisiblepeople tv, For his next adventure, Horvath is
planning a crass country road trip to Washington, D2, where he’ll visit tent cities in locations such as
Las Vegas, Mashville, and St. Petersburg and let the homeless tell their own stories on his blog. whrrl
is his first sponsor, but he needs more donations and sponsors to make it happen.

68


http://mashable.com/2009/06/04/social-media-crisis-stories/
http://mashable.com/2009/06/04/social-media-crisis-stories/
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Technologies to track a crisis

This is just a sampling of the many stories of how people are using social media to seek help and save
each other during a crisis, whether life threatening or not., While social media technologies such as
blogging, Twitter =0, and Chipln have risen to the occasion to help people in times of crisis, there is

now a new market for technologies whose primary purpose is to track disasters and help people in
times of need.
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One recently launched application, now ready for hurricane season, is Emicus, Arguing that the web
and social media have proven to operate a lot more efficiently than FEMA, Emicus aims to aggregate
and optimize the flow of information and direct people to rescue services, Another far simpler site to

check aut s Criziswire, which tracks and aggregates traditional and sacial media news trom varous
EMErgencies,

Sources Unique Stories of Social Media Saving the Day
June 4th, 2009 | byDavid Sparkshttp://mashable.com/2009/06/04/social-media-crisisstories/


http://emicus.com/
http://mashable.com/2009/06/04/social-media-crisis-stories/
http://mashable.com/author/david-spark/
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Three Examples of Twitter Campaigns

Tweet. Meet. Give

On February 12. 2009, 202 cities around
the world held twestivals, bringing
together the Twitter community for an
evening of fun to raise money and
awareness for charity: water

The total raised stands at US$250,000 on
18February, 20091 confirmation from
over 80 cities was still pending = 55 water
projects in Ethiopia, Uganda and India i
clean water for just over 17,000 people

http://twestival.com/

Tweetsgiving

Last year, during U.S. Thanksgiving, Stacy
T Monk put together Tweetsgiving and
eeLsgiving et invited people who are active on Twitter
o 1. FAC : to state what they are thankful for in 140
aratao e i e N characters or less, and to back that
Mg expression of gratitude with a donation of
Bl $10 to EpicChange

00t
T powes 5 Py o 2008 fedt. X35 0000 etor:
cobcteny ]
T 4 choul i Taaie On e s Thariag vrg Dy
o o ey B TARR YO

She raised over $10,000 in just 48 hours
through the power of Twitter and social

media. 336 contributors collectively raised
enough money to fund a new classroom
for a school in Tanzania

The Garg Cortnuss . Top Tarkeys
et vt by gniadey gulnce

h:h
o weg X deer n e

¥ oy mmat Taetalong 200, 0] wory, ynner i
et sy P O e v o
0% A Eae g 0 it 10 DUpot e ol O

http://tweetsgiving.org/
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PISTACHIO

Ritro gharing Maco resuls

HOME TOUCHHASE HLOG  SERVICES TWITTER? | MICROSHARING =~ PRESS ASOUT US

18 Well Wishes $2 You

DEC Postad by @ Laurs Fiion

1. What can 82 do?

2 How can | hank srad honot cheats and Mangs of
Frtachio Consuling this yoae?

3 WWhat do | want most of sif Sor Chngymas?

Wel Wiahea

Iwant s maks & big dfferencs To Save Mds lves,
Ir's & tough yearhough | dontwant 1o 38k much of
any ang pesson | ealzed just $2 tom sach of my
Twatier readers would be $25 000 If sveryone who B8
reads Sis - YOU - gves just §2, Chasily Waler ¢an
DUl an aniis walsr profect o 3 thool or hosgtal
In pdnica

Hapgy Holldays from Pistachio
Betasors and Toooy liked my 1dea ang vl 1)
wEIVE ALL (e for Ihek *miciopaymants via Twiller* 100l and 2) match up lo $10,000 Twallersss can
donate NOW usarg e wadget

Can we get 12,500 people to chip in $2 each to
save lives

http://pistachioconsulting.com/welwishes2-you/
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Well Wishes 1 Tip Joy

Laura Fitton, or
GKA& LI afd

had one goal
K2t ARI &

lives. She asked her Twitter followers to
donate $2 for Charity: Water and build a
entire water project for a school or
hospital in Africa

The used online
fundraising, Tip Joy, and since the
inception of the project, launched and
promoted only through Twitter, has raisec
$20,000 for her charity



http://twitter.com/pistachio
http://pistachioconsulting.com/well-wishes-2-you/
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Examples of Online Communities

Opportunity International
) ' |N ' S0 0 | Rogater | My Backet

End Global Poverty. Faster.
N pportunity Imt atiknasl
Hoene Fund A Loan Give Gift Carths Groug Giving My Glving Proflle About OptINnow FAQs Contact s
» We make your money work harder

¥

- & by using & 10 ranstom not one, but
V l macy Ives Wo call it :xe MuBiplier
Effect + See it in Action

—
‘ Sgn Up to recane Optihinow
Communicatons -+ Sign Up

Tell your ey and frends sbout
_ OptiNnow * Stern

;’ ~ Thara's powar in numbars. Gatner
&V’ your fiends, family, school oe church

and hegin ghang &% 3 group
Go
Featured Entreprenaur - Francisca Garcia Duran « Sales of clothing - 875 needad

h LILJ2 NI dzy A (i & CQbtfldcs; MIhitrdiehding/sotiabrietworking site. Through it, you ¢4
give loans to deserving entreprenuers for as little as $25. http://www.optinnow.org/

Ashoka R gk

(.'llanl;«f///u/l('/\
T T

{EENENEN> -

™ About s A ' Weobate Redtesimgn 1o & Stay connected
i — Passiansto Gl 2 M

/ KFy3aSYlF{SN& A

O2YYdzyAtlle 2F O

a |
2 SONB |t NBFReé R2Ay3 AGZ 2yS LINRBa2SOG:
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changeorg Home Couses « People Nonprofits Actions  Johix  Mess .
by SNpgnin
‘ ] 3 (>
121 C10¢ YYIJ WAHILL 1O L ",‘l“-,",)d(,. - causes people
" adhd W action nonprofits.
Today's Top Couses Animal Rigtts Education Homelessness Women's Rights M Cavses «
TODAY'S TOF POSTS TAKE ACTION
The Nuclear
Altarnative to Coal 3.504 The Time Is Now: Reduce
Recols the Threat of Nuciear
Weapon;
= Expanding Food [ T acriow | .,i;i nisn o Cancamed
!' = Stamps In DC o
4200 Take Action to Prevent
Peccls Child Marriage
Holocaust Denial stad by CARE
on the Internet m
. : Are Republican 4.446 Protect Polar Bears from
Female Voters — Global Warmang
Live From Iran, Tweeting a Golng Extinct? srted 1y Dstiadue ot Wil

Change.org is a social entrepreneurship venture. Change.org aims to address thls need by ser

the central platform informing and empowering movements for social change around the most
important issues of our time.

MobileActive.org b
[ bout | piog | vablData | Dirvctory | Resources | pross | Coomt | —oeu ]

Find & mobde ¢

A resource for activists using mobile technology worldwide. Find =
A Mobile YVolcs
. Farming advice on a cell phone his Uso of Hobile Phon N [ -
hike, fafinars sith &t - The Mobile Reveolution
'“71 e = MmenTTme—Tmeme
file under ; o En iz 1 - '__i' L
g Aot . @ w === =
<y . z e L
: by & £338 .
. e Search Subscr bcx McthL hctve's
0

MobileActive.org is a community of people and organizations using mobile phones for social im

They work together to create the resources NGOs need to effectively use mobile phones in the
work.
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"Over and over again, connecting people with one
another is what lasts online. Some folks thought it
gla Fo2dzi GSOKy2f23eéx 0o

Seth Godin

WED APPLICATION

Web 2.0 Landscape
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AN 7

It is very likely that by the time you are reading this, social media has changed. You can find a
multitude of articles on web 2.0, 3.0 and even 4.0 right now. But that is not the point of this

LI LIS NJp ¢KS 321t g1 & G2 KSEtL @82dz yI gA3lLaGS
about your strategy and relationships. If you understand that principle and embrace it, the rest
will be easy because you will not be focused on the tools. You will identify which tools are best
G2 SylotS @2dzNJ 2NHIFYyAT FdA2yQa 32 t& FyR | f

NetHope members are strategically in the right position to be able to move to greater
collaboration by making their communities broader and sharing. We cannot continue to work ir
silos and this is an opportunity to tap into a larger network/community of people and create
faster social innovation.

At Cisco, | have used some incredible collaboration tools for internal purposes and | am excitec
that soon we will be able to use them for collaboration with our customers and partners as well.
What will make it work is that they are being built on solid business practices and processes. |t
is about enhancing relationships and finding new ways in which the Internet changes that way
we live, work learn, and play.

Like building strong relationships, your social media presence cannot be built in a day. And if
you are only pushing out information, you are totally missing the point of social media. This is
not about broadcasting a message but takes involvement and engagement to new and exciting
places. By participating in the social web, you can get instantaneous feedback that can help
drive your cause.

Some final thoughts on social media for social good:

A All of your online activity must be streamlined, integrated and aggregated to
maximize your impact

A Once you start, you must be committed to ongoing dialogue and communication.
For example, once you start Tweeting about a subject, you will begin to have
followers and they will expect to hear new things from you and this allows you to
build interest and then trust in your organization. But if you stop, you can damage
your image

A Your site should be easy to navigate and should include links. You should also have
search engine optimizaticand everything wired witlisoogle Analytics



http://en.wikipedia.org/wiki/Search_engine_optimization
https://www.google.com/analytics/reporting/login?ctu=https%3A%2F%2Fwww.google.com%2Fanalytics%2Fsettings%2F%3Fet%3Dreset%26hl%3Den

Net il
S r‘upe CISCO 76

A The web is all about linking. Hyperlink back to what you are doing and provide value
for your followers. People will start to identify with you

{2 6KIGQa ySEGK LT @2dz FNB FfNBFRe dzaAAy3
1. 2 KFiQa ¢g2NlAy3 ¢Sttt IyR 0dzAfR 2y AGK
2. 2KIFGiQa y20 62Nl Ay3a ¢Sttt YR SAGKSNI ai:
approach?
3. What new areas you want to jump into and start them? What do you need to start
doing?

lfaz>x 0SS K2ySaido L& @2dzNJ 2NBFYATFGA2y Qa O«
collaboration and two way communication? Ask yourself:

A What are the overall goals of your organization/department for the short and long
terms?

A How would you define the success of meeting these goals?

A Can social media help facilitate achieving these outcomes? Does social media have
arole in your overall strategy?

A What is your social media approach for your organization?

A What investment does it require in terms of time, policies, staffing, tool set up and
maintenance?

This paper provides an overview of some of the most adopted social media tools as of
Wednesday, June 17, 2009. The social media landscape is changing at a consistent fast pace.
Y y20 KSNB G2 (Sftt e&2dz K2g (02 dzaS &a2O0Al f
My hope is that there will be some shelf life for this paper, so it is helpful, before new tools
come into the arena. What will not change is that people are working in a more networked way
and web 2.0 technologies, when used appropriately, can create solid{éomgrelationships.

The tools merely allow is as individuals to build powerful networks and social capital. Used
STFSOA@GStes GKAa Oly KStLI Ay YSSGAy3I &2 dzNJ
out yet; everyone is still experimenting.

And remember, at the end of the day, all of the new technologies and modes of communication
mean nothing without the people. Life is all about relationships.
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Is Your Organization Ready for Social Media?

http://www.examiner.com/x -6171-ChicageSociaiNetworking-Examiner~y2009m4d1The SociaiMedia-DirectorsEntrance

Exam-Do-you-have-what-it-takes

On Your Marks

A Are you willing to dedicate a certain percentage of your time to the social networking effort?

A Are you passionate about social media and capable of sharing an energetic, professional point of view to you
team and to the public?

A /'y @&2dz 26y GKS NBalLRyaAaoAftAde F2NJ G6KS adz00Saa 2

A Iy &2dz O2yRdzO0 RA&AO02GSNER 2F (GKS AYyUiSNYyFt Odz {dzN:
strategy?

A Can you identify clearly identified social networking goals?

A /Iy @e2dz NI ffte GKS 2NBFYATIGA2yQa NB&a2d2NDSa gKSNB

A Are you capable of articulating a social media strategy that has actionable, measurable goals?

Get Set

A Can you maintain blog duties on a daily basis? This means writing, publishing, promoting, gaining approvals
both accurately and swiftly.

A /Ly &2dz ARSyGATe GKS 2y fAYS 2NI SyYydSNIINRAS az27Fi(se
YSUg2NlAy3a YSUNROaAD /Yy @2dz Y2YAU2NI I yR dzLJRIFUS @&
sites? Can you tie this data into a measure of success against your defined goals?

A Do you have a public relations or marketing degree or equivalent experience?

A Are you an excellent communicator orally and in writing?

A Do you have experience with other successful on line community building?

A Do you have website experience? Are you versed in search engine optimization?

A Do you have leadership skills?

A Do you have the stamina to patiently shepherd your organization through the social media maze over a
sustained period of time?

A Do you have an in depth knowledge of the currently available social media tools and adapt your strategy to
use them to their best benefit?

A Are you aware of which tools are most predominant within your target demographic?

A Do you have a strong familiarity with Facebook, LinkedIn, Twitter and YouTube?

Go

A /Iy &2dz 20SNBESS G(GKS 2NEHFIYATIFdA2yQa dzasS 2F &20Al ¢

A Can you provide guidance to your team members on social media best practices? Do you stay current on
available social media tools?

A Can you define the rules of engagement within social media?

A Do you have a plan to provide consistent messaging and brand protection for those on your team engaging il
social communities?

A Do you have relationships with industry expert bloggers?

A Do you have a plan for developing more sophisticated videos, applications, photographs and other digital
multi media presentations?

A Are you a creative thinker who can develop interactive, intriguing and interesting ideas with the potential for

viral sharing?

Test Scoring:

Hp / 2NNBOGY |, 2dzQNB NBI ReH
24 or less Correct: Get some more help on your team!
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Beth Kanter 4 Ways Social Media is Changing the Nerofit World
Blackbaudhttp://www.blackbaud.com/company/resources/resources.aspx

Claire Cain Millex  t dziGAy 3 ¢ gANYTSNRE 22NIR (2 ! as$s
http://www.nytimes.com/2009/04/14/technology/internet/14twitter.html? r=1

Common Sense Media Grougip://www.csmg.us/

Allison FineNonprofit Social Network SurveReleased

Hegi, primaledia, Social Media for Non Profitisp://www.slideshare.net/PrimalMedia/sociainedianon-profits
Free Social Media Monitoring and Measurement
http://takemetoyourleader.com/2009/03/24/freesociatmediamonitoring-tools

A Few Good Tools for Online Distributed Fundraising, idealware
http://www.techsoup.org/learningcenter/funding/pagel11492.cfm

Joanne FritZen Resources That Will Help Your Nonprofit Use Sdeidik
http://nonprofit.about.com/od/nonprofitpromotion/tp/Resourcesfor-SocialMedia.htm
Rebecca Leaman, Social Media for Nwafits:Great opportunity? Colossal waste of time? The answer is YES

http://www.mediarights.org/news/Transmedia_Activism_Telling_Your_Story Across_Media_Platforms_to_Crea
te Eff/

I SFGKSNJ al ya¥ASt RXIhtta/lwink @raidinsu@essmadcdni/dlrti@Srbnprofitshave-
lot-learn-and-8212teachrand-8212sociatnetworks-online-fundraising110616_1.html

Paolina Milana, Marketwirelips for Entering Your Nonprofit into the Social Media Environment
Sara Perez Read Write Web http://www.readwriteweb.com/about_sarah.php

bSAf tSNJAYyZ 2Kl G6Q&a bSEG LYy aSRAI FyR ! tN
http://neilperkin.typepad.com
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Social Actionkttp://my.socialactions.com/profiles/blogs/timend-sociataction

Ron Shulkin, Chicago Social Networking Exantitigr//bit.ly/y4053

Lina Srivastava, Transmedia Activism: Telling Your Story Across Media Platforms to Create Effective Social
Change

Amy Southerlandqttp://spurspectives.com/whyeverynonprofit-needsa-sociatmediastrateqgy/
http://www.techsoup.org/community/facebook/index.cfm

Susan Tenhyacebook for Nonprofit Beginners: Learn the Basics of this Online Social Networking Tool
http://blog.techsoup.org/node/27

http://chrisbrogan.com/sociamediastarter-pack/
Universal McCann, When Did We Start Trusting Strangers? Sept. 2008
http://www.wearemedia.org/

Web 2.0 Glossarn/Understanding the New Media Jargbtip://www.gooruze.com/articles/20/\Web20-
GlossaryUnderstandinethe-New-Media-Jargon

Downturn Guide to Online Fundraising & Marketing, Jono Smith, VP, Marketing, Network for Good,
www.networkforgood.org/npo

And many others hyperlinked in the text
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http://www.fundraisingsuccessmag.com/article/nonprofits-have-lot-learn-and-8212-teach-and-8212-social-networks-online-fundraising-110616_1.html
http://www2.guidestar.org/rxa/news/articles/2009/tips-for-entering-your-nonprofit-into-the-social-media-environment.aspx
http://neilperkin.typepad.com/
http://my.socialactions.com/profiles/blogs/time-and-social-action
http://my.socialactions.com/profiles/blogs/time-and-social-action
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http://my.socialactions.com/profiles/blogs/time-and-social-action
http://my.socialactions.com/profiles/blogs/time-and-social-action
http://my.socialactions.com/profiles/blogs/time-and-social-action
http://bit.ly/y4o53
http://spurspectives.com/why-every-nonprofit-needs-a-social-media-strategy/
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http://spurspectives.com/why-every-nonprofit-needs-a-social-media-strategy/
http://www.techsoup.org/community/facebook/index.cfm
http://blog.techsoup.org/user/8
http://blog.techsoup.org/node/27
http://chrisbrogan.com/social-media-starter-pack/
http://chrisbrogan.com/social-media-starter-pack/
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http://chrisbrogan.com/social-media-starter-pack/
http://www.wearemedia.org/
http://www.gooruze.com/articles/20/Web-20-Glossary-Understanding-the-New-Media-Jargon
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http://www.networkforgood.org/npo

Net MImir
NetHope Ll 80

A: 51 Social media Sites

B: Recommended Books

C: Recommended Blogs

D: Free Social Media Monitoring and Measurement
E: Directory of Tools on TAG

“A revolution doesn’t happen when society
adopts new tools, it happens when society
adopts new behaviours”™ = Clay Shirky

L -
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{Gdzyof S! LRYyY , 2dzQfft 2LISYy éQdZNJ 2yt AYyS LINBaASyOS dzl
G22€f0FNJ G2 &2dz2NJ 6NRGASNI | YR OK I yyét AdzNFAyYy3Ie GKS
250aA0S RAAO2QOSNARASaz¢ | a éfof I GYSSG LIS2LX S gK2
Articlesbase: Upload stories and articles on reddit to drive traffic to your website or blog. Submit items often sc
GKIG @2dzQtt 3IFLAY | Y2NB f28lf F2fft26Ay3a YR AYyONB

Del.icio.us: Social bookmark your way to better business with sites like del.icio.us, which invite users to organi:
and publicize interesting items through tagging and networking.

Digg: Digg has a massive following online because of its optimum usability. Visitors can submit and browse
articles in categories like technology, business, entertainment, sports and many more.

¢CSOKY2NI GAY LT @2dz ¢lyid (42 AYyONBIasS e2dzNJ 6of 23Q& N
blogs and writers that lists top stories in categories like Business, Entertainment and Technology.

Ning: After hanging around the same social networks for a while, you may feel inspired to create your own,

where you can bring together clients, vendors, customers ardaders in a confidential, secure corner of the
Web. Ning lets users design free social networks that they can share with anyone.

{ljdzZAR22Y ! OO2NRAY3I (2 {ljdzZAiR22% aS@OSNE2YyS Iy SEL
AYRdzZAGNERQa aSONBGa o0& FyasgSNAy3d ljdzSaiArzya FyR RSa
CdzNIY al 1S CdzNI deé&2dzNJ LISNBR2y Il f 2SS0 FTAEtSéE o0& 0221Y

recommending links, commenting on articles and utilizing other fantastic features.

Tubearoo: This video network works like other seb@bkmarking sites, except that it focuses on uploaded
videos. Businesses can create and upload tutorials, commentaries and interviews with industry insiders to
promote their own services.

WikiHow: Create ahoi 2 I dzA RS 2NJ Gdzi2NRIE 2y 6A1Al 26 (2 &
. 2dz¢dz0 SY CNRY adzaSota tA1ST al2g (G2 RNRoOooOES |
a video floating around on YouTube. Shoot a beltiredd OSy Sa @A RS2 FNRBY @& 2 dzNJ
event to give customers and clients an idea of what you do each day and how you like to do it.

KI N
ol
02Y

Ma.gnolia: Share your favorite sites with friends, colleagues and clients by organizing your bookmarks with
Ma.gnolia. Clients will appreciate both your Interrsetvviness and your ability to stay current and organized.

LinkedIn: LinkedIn is a popular networking site where alumni, business associates, recent graduates and othel
professionals connect online.

14. Facebook: Facebook is no longer just for college kids who want to post their party pics. Businesses vie for
advertising opportunities, event promotion and more on this sengtlwvorking site.

a99CAY®2NHY hyOS &2dz2Q@S I OljdZANBR + 3INRdzZL) 2F O2y il
event so that you can meet fag¢e-face.

16. YorZ: This networking site doubles as a job site. Members can post openings for free to attract quality
candidates.

MT® - Ay3Y 1y | 002dzyi 6AGK ySGg2NlAy3a ardsS - Ay3a Ol
professional contact manager to organize your new friends and colleagues, apd take advantage of the Busine:
' OOSt SN G2NJ FLILJX AOFGARZ2Y (G2 aFAYR SELISNI& +iG GKS C
2LISYy dzLJ ySg alftSa OKIyySftaode

90l R&SYayY 90IRSY2 LINARSAE AGASETF 2y 6402yySOGAY3I-oda
board chats, as well as its premier BlackStar membership program, which awards exclusive benefits.
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/P NBHY [/ FNBH A&dyQl 2dAad I ySis?2
2NBFYAT FGA2ya FyR LIS2LX S K2 /|
know by becoming a presence on this site.

JAy3 O2YvYdzyAaide T2
HOYE1S | RAFTFSNE

Gather: This networking community is made up of members who think. Browse categories concerning books,
health, money, news and more to ignite discussions on politics, business and entertainment. This will help you
company tap into its target audience and find out what they want.

Ryze: Ryze lets members organize contacts and friends; upcoming events; and even-gstateand
roommate classifieds.

Tribe: Cities like Philadelphia, Boston, San Francisco, New York and Chicago have unique online communities
tribe. Users can search for favorite restaurants, events, clubs and more.

%AIIFEAY %A3ITIAa Aad a2NBFYAT Ay3a yR 02yySOiGAy3a LIS2LXx S
@2dzNJ %A3I3a | O002dzyd (G2 AYONBIFAS &2dzNJ O2YLI y&Qa LINB
Plaxo: Join Plaxo to organize your contacts and stay updated with feeds from Digg, Amazon.com, del.icio.us a
more.

NetParty: If you want to attract young professionals in cities like Boston, Dallas, Phoenix, Las Vegas and Orlar
Citl®x ONBIGS Iy |002dzyi 6AGK (GKS ySGg2N)] Avamd aA0S
coming professionals online, then meet them at a #idalhappyhour event where you can pass out business
cards, pitch new job openings and more.

Networking For Professionals: Networking For Professionals is another online community that combines the
Internet with special events in the real world. Post photos, videos, résumés and clips on your online profile whi
you meet new business contacts.

Naymz: A search engine optimised professional networking site which ranks out of ten, ones professional
reputation amongst reviews from ones peers and those who know you.

SEO TAGG:SEO TAGG: Stay on top of news from the Web marketing and SEén(searaptimization)
industries by becoming an active member of this online community.

Pixel Groovy: Web workers will love Pixel Groovy, an epemce site that lets members submit and rate

tutorials for Web 2.0, email and onlirrearketing issues.

aAEEY aAEE LINARSAE AGaStET 2y o0SAy3 aeéez2dz2NJ t Ayl G2
LK2G2&a FYR ySga (2 RNAGS (GNITFTFAO (G2 @&2dz2NJ 26y aAras
Small Business Brief: When members post entrepremelated articles, a photo and a link to their profile

appeatr, gaining you valuable exposure and legitimacy online.

Sphinn:Sphinn: Sphinn is an online forum and networking site for the Internet marketing crowd. Upload articles
and guides from your blog to create interest in your own company or connect with other professionals for form
new contacts.

BuzzFlash.net: This oisé0p news resource is great for businesses that want to contribute articles on a variety o
subjects, from the environment to politics to health.

HubSpot: HubSpot is another news site aimed at connecting business professionals.

Tweako: Gadgetninded computer geeks can network with each other on Tweako, a site that promotes
information sharing for the technologically savvy.
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36. Wikipedia: Besides creating your own business reference page on Wikipedia, you can connect with other user
2y 2A1ALISRAFQA /2YYdzyAde t2NIFE FyR Fd GKS @Affl 3
enthusiastic about news, business, research and more.

37. Newsvine: Feature top employees by uploading their articles, studies or othernedatsd items to this site. A
free account will also get you your own column and access to the Newsvine community.

38. 43Thingst KAa aAidsS oAffta AdasStT a aiKS ¢g2NI RQa YvYzaild L
O2YLIl yeQa 3J21fa FYyR FYoAlGA2yas @2dzQff 3IFAYy | F2ff
as you achieve success.

30, 2 SGLI AYyGY LT &2dzOQNB GANBR 2F of23a FyR 3§
I dZRASY OS IyR AYyONBI &S @2dzNJ O2YLI yéQa LINBa
photos and other information to promote your business.

40. CNJ LILINY 9YOSR | CNIYLIINJI YILI FYyR 3dzSaitoz221 Ayildz2 e&2d
users find your site, discover in [aiihe V\!hat the'yAhave to say about your company profile and services, and
ONBFGS Iy GAYUSNYOGAGSSET Fdzy FyR Sy3alF3IAay3ae alLklRia T2

41. | K22H 1'yagSNRY {01 NI 7TASt RA yriedia Q&R Bcdvide. SearéhNdi questjodsS &
in your particular areas of expertise by clicking categories like Business & Finance, Health, News & Events an
Y2NB® LT e2dz O2yldAydzsS (G2 R2fS 2dzi dzaS¥dzxZ I RFAOS |
gain a new following of curious customers.

Job Sites.if you want to secure highdzl t Ad& GFf Syl RdNAYy3I &2dzNJ O2YLI} yeQa
I aGNRy3 LINBASYyOS 2y LLJzZ NI 226 aAiriSa tA1S GKS 2

42. Mycareer: A popular source of jobs for the job hunter in Australia. Owned by Fairfax media who bring us the
Sydney Morning Herald everyday. Post your CV for recruiters to find. Get detailed personality type information

nod® {99YY ! dzZ&AUdNITtAFQa I m NBONHAGYSyidGs OFNBSNI YR SY
offers helpful tools and job hunting sector statistics.

S
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44, CollegeRecruiter.com: If your firm wants to hire promising etdxel employees, check CollegeRecuriter.com
for candidates with college degrees.

45. Monster: Post often to separate your business from all the other big companies that use this site to advertise j
openings.

46. Sologig: Top freelancers and contractors post résumés and look for work on this popular site.

47. 1 £ £t CNB St I yOS d02 Yemploysdisimall Busitess ownar¥ IRk tddreelansd &Fwork at home job
boards,seHINR Y2 (A 2y G(GALAE YR Y2NB®

48. CNBEStIyOS {6A0G0K W20 [AadGAy3aYy CNBStlyOS {gAlGOK A
toolboxes, valuable tips and a job board.

49. GoFreelance: Employers looking to boost their vendor base should check GoFreelance for professionals in the
writing, design, editing and Web industries.

50. CareerBuilder.com: Reach millions of candidates by posting jobs on this/isitisite.

51. / F NBSNJ W2dzNy FfY ¢KS 21 ff { {iNBSdatedyRotzdsisrials wha are at theRop NJ
of their game. Post a job or search résumés here.

About the Author:
Writing professionally for companies for over 9 years in public relations, journalism, advertising (copywriting),
AYGSNYySG YEFEN]SGAy3Is o6f23ax So6221a YR IK2alGoNRGAY
O2LRGNRAGSN® . FaSR Ay (GKS YARRfS 2F {@RySeéesx ! dzad N
website:http://www.christophercopywriter.comblog: http://christophercopywriter.wordpress.com/



http://www.christophercopywriter.com/
http://christophercopywriter.wordpress.com/
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Social Networks Around the World

http://www.readwriteweb.com/archives/post 2.php

Top 3 Social Networking Sites by Country:

A

v D D D D D

Patterns:

A

Australia:Facebook, MySpace, Twitter
Canadafacebook, MySpace, Flickr

India: Facebook, Orkut, Hi5 (Twitter is a close fourth)
FranceFacebook, Skyrock, MySpace,
China:QQ, Xiaonei, 51

Germany:Facebook, StudivVZ, MySpace

Italy: Facebook, Netlog, Badoo

RussiaV Kontakte, Odnoklassniki, LiveJournal
Spain:Facebook, Tuenti, Fotolog

United Kingdom:Facebook, Bebo, MySpace
United StatesFacebook, MySpace, Twitter

Faceboolhas almost colonized Europe and it's extending its domination with more
than 200 millions users

QQ leader in China, is the largest social network of the world (300 million active
accounts)

MySpacdost its leadership everywhere (except in Guam)
V Kontaktds the most popular in Russian territories (looks a lot like Facebook)

Orkutis strong in India and Brazil (this one was a little scary because it already knew
my name)

Hi5is still leading in Peru, Colombia, Ecuador and other scattered countries such as
Portugal, Mongolia, Romania (Hi5 is a San Francisco based Company

Odnoklassnikis strong in some former territories of the Soviet Union
Maktoobis the most important Arab community/portal


http://www.readwriteweb.com/archives/post_2.php
http://www.facebook.com/
http://www.qq.com/
http://www.myspace.com/
http://vkontakte.ru/
http://www.orkut.com/Signup.aspx
http://hi5.com/
http://www.odnoklassniki.ru/
http://www.maktoob.com/
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Non-Profit

A

Sarah DiJulio and Marc Rubenagthored a chapter in the booleople to People
Fundraising: Social Networking and Web 2.0 for Charitfégey, 2007. They provide
information from a guide to the "lingo" of social sites, to an approach to planning your
entry into social networking.

A Allison Fine, Momentum: Igniting Social Change in the Connected Age

A Steve Holzner, Facebook Marketing: Leverage Social Media to Grow Your Business

A The Nonprofit Technology Network (NTEN), Managing Technology to Meet Your Mission
(2009, JosseRBass/Wiley)

A Tom Watson, CauseWired: Plugging In, Getting Involved, Changing the World

A Cass Wheeler, You've Gotta Have Heart: Achieving Purpose Beyond Profit in the Social
Sector

A Driving Results through Social Networks: How Top Organizations Leverage Networks for
Performance and Growth

General

A Rob Cross and Robert J. Thomas, Driving Results through Social Networks: How Top
Organizations Leverage Networks for Performance and Growth

A Seth Godin, Tribes: We Need You to Lead Us

A Jeff Howe, Crowdsourcing: Why the Power of the Crowd Is Driving the Future of Business

A Charlene Li and Josh Bernoff, Groundswell: Winning in a World Transformed by Social
Technologies

A Katie Delahaye Paine, Measuring Public Relationships: TheDbigtan Communicator's
Guide to Success

A Tim O'Reilly and Sarah Milstein, The Twitter Book

A Ben Rigby, Mobilizing Generation 2.0: A Practical Guide to Using Web2.0 Technologies tc
Recruit, Organize and Engage Youth

A Rodney Rumford, Twitter for Business

A Clara Shih The Facebook Era: Tapping Online Social Networks to Build Better Products,
Reach New Audiences, and Sell More Stuff

A Clay Shirky, Here Comes Everybody: The Power of Organizing Without Organizations

A Don Tapscott and Anthony D. Williams, Wikinomics: How Mass Collaboration Changes
Everything

A Jan Vermeiren , How to REALLY use LinkedIn
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Resource Description

501c3Cast:
http://coreyp501c3.libsyn.com/

A show for nonprofit professionals about the nonprofit sector,-faot
profit organization issues, and philanthropy. Includes
Fundraising/Development, Volunteer Management, Social Action,
Marketing, Membership, and Professional Development.

A. Fine Blog
http://afine2.wordpress.com/

Allison Fine Writes About Social Media and Social Change

rYeg {IYLXS 2FNRQA
http://www.amysampleward.org/

+E8uddiedl ® yuppdriing And édSc@tikg nonprofits and the progressive

86

social change sector about evolving technologies that cultivate and engage

communities

http://www.gettingattention.org/

helping their organizations succeed through effective marketing.

GreatNonprofits
ishttp://www.greatnonprofits.org

A place to find, review, and talk about greaind perhaps not so great

nonprofits. If you have direct experience with a nonprofit, share your
knowledge and help other people discover trustworthy nonprofits that @
making a difference

| F S Cdzy w 52 D22R
http://havefundogood.blogspot.com/

A blog for people who want to make the world a better place AND hav¢
fun!

John Kenyorn Nonprofit Technology
Educator & Strategist
http://johnkenyon.typepad.com/john_ke
nyon_nonprofit_tec/

Nonprofit Technology consulting, training and writing about appropriatg
effective solutions.

YIGelQa b2y t NRFAD
http://nonprofitmarketingblog.com/

Parsohd] b g dn Rabin Hdo@ Marketinthe concept of stealing
corporate savvy to sell just causeand my life as a marketer, from
Washington DC to Madagascar to points in between

YAGAQA b2y tNBFAQ
http://www.nonprofitmarketingquide.co
m/blog/

/ DB-N-Yodesel Nbhpiofit Mgfketerf 2 3

Beth's Blog: How Nonprofits Can Use | A place to capture and share ideas, experiment with and exchange linfks
Social Media and resources about the adoption challenges, strategy, and ROI of

Beth Kanter nonprofits and social media

http://beth.typepad.com/

Blogging Tips for Beginners .axda 2F o6ft233Ay3 YR | t20G 27F]|d
http://www.problogger.net/archives/20 | to consider when setting up and starting a blog.
06/02/14/bloggingfor-beginners2/

10 Ways Nonprofits Can Use Blogs From NetSquared and written by Britt Bravo. The post actually gives 1p
http://www.netsquared.org/blog/britt - | ways for nonprofits to use blogs, from reporting back from a conferencp to
bravo/10-waysnonprofits-canuse- (my favorite) how to raise money with blogs. There are some great stajs
blogs too on the demographics of people who read blogs.

CausedWired Communications Consultantgo organizations working to make the world a better place:
http://causewired.com/ CauseWired helps you succeed in inspiring others to take action

Getting Attention Source of ideas, tactics, and tips for nonprofit communicators focused pn

re


http://coreyp501c3.libsyn.com/
http://afine2.wordpress.com/
http://afine2.wordpress.com/
http://www.amysampleward.org/
http://beth.typepad.com/
http://beth.typepad.com/
http://www.netsquared.org/blog/britt-bravo/10-ways-nonprofits-can-use-blogs
http://causewired.com/
http://causewired.com/
http://johnkenyon.typepad.com/john_kenyon_nonprofit_tec/
http://johnkenyon.typepad.com/john_kenyon_nonprofit_tec/
http://johnkenyon.typepad.com/john_kenyon_nonprofit_tec/
http://johnkenyon.typepad.com/john_kenyon_nonprofit_tec/
http://johnkenyon.typepad.com/john_kenyon_nonprofit_tec/
http://nonprofitmarketingblog.com/
http://nonprofitmarketingblog.com/
http://www.nonprofitmarketingguide.com/blog/
http://www.nonprofitmarketingguide.com/blog/
http://www.nonprofitmarketingguide.com/blog/
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Resource Description

Marketing for NorProfits
http://www.marketingfornonprofits.org/

Media Rights Maximizes the impact of socissue documentaries and shorts. By
http://www.mediarights.org/ engaging with the MediaRights community, flmmakers reach

audiences, educators and librarians bring films into their classroon,
and nonprofits and activists integrate media into their campaigns.

Michael Stein's NOIRROFIT Thoughts on technology, software, and organizational life
TECHNOLOGY BLOG

http://michaelatmo.blogspot.com/

Mobileactive.org A resource for activists using mobile technology worldwide
http://mobileactive.org/

Netsquared Mobilizing individuals and communities, providing Wedsed tools,
http://netsquared.org/blog and awarding financial support to leverage social action projects
New Voices for Philanthropy Trista Harris is nationally known as a passionate advocate for new|
http://www.tristaharris.org/ leaders in the philanthropic and nonprofit sectors. She is a leading]

voice for Generations X and Y and seeks to create professional
development opportunities throughout the sector

Nonprofit Conversation Provide a forum for discussion of nonprofit success and challenge
http://www.nonprofitconversation.blogs

pot.com/

Non-Profit Blogging, Podcasting and A discussion space for those interested in the use of social media
Social Media (blogs, podcasts, RSS, and more) by-manfits to enhance their

http://www.thenewpr.com/wiki/pmwiki, | Public relations/marketing activities.
php?pagename=NonProfitBlogs.HomeHa

ge

NTEN Membership organization of nonprofit professionals who put

http://nten.org/ technology to use for their cause8ITEN is a community of peers
who share technology solutions across the sector and support each
20KSNDa 62N)] @

The Online Fundraising Blog Blog about online fundraising for non profit organizations

http://www.onlinefundraisingblog.com/

Resist A quest for people whose actions are shifting our perspectives on fhe
http://www.resistnetwork.com/contribu | world, a search for people who are inspiring new ways of thinking,
te/socialchange acting and being, who are instigating change from below

Social Signal Social media marketing can help companies sell their products and

services, or organizations mobilize new levels of awareness and
support. We help you use social media to sell what youlgousing
social media to do what you do even better.

http://www.socialsignal.com/



http://www.marketingfornonprofits.org/
http://www.marketingfornonprofits.org/
http://www.mediarights.org/
http://michaelatmo.blogspot.com/
http://mobileactive.org/
http://netsquared.org/blog
http://netsquared.org/blog
http://www.tristaharris.org/
http://www.tristaharris.org/
http://www.nonprofitconversation.blogspot.com/
http://www.nonprofitconversation.blogspot.com/
http://www.nonprofitconversation.blogspot.com/
http://www.thenewpr.com/wiki/pmwiki.php?pagename=NonProfitBlogs.HomePage
http://www.thenewpr.com/wiki/pmwiki.php?pagename=NonProfitBlogs.HomePage
http://www.thenewpr.com/wiki/pmwiki.php?pagename=NonProfitBlogs.HomePage
http://nten.org/
http://nten.org/
http://www.onlinefundraisingblog.com/
http://www.onlinefundraisingblog.com/
http://www.resistnetwork.com/contribute/socialchange
http://www.resistnetwork.com/contribute/socialchange
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Resource Description

Social Actions
http://my.socialactions.com/profiles/blog/list

Helps people find and share opportunities to make a difference

Social Butterfly
http://www.fly4change.com/

This site is to highlight the growing movement of social marketing

Social Citizens
http://www.socialcitizens.org/blog

Immerse. Disperse. Converse

Slideshare
http://www.slideshare.net/

Upload and share your PowerPoint presentations and Word
documents on SlideShare. Share publicly or privately. Add audiqto
make a webinar.

Social X Social
http://socialbysocial.wordpress.com/

Using social media for social change

TechSoup
http://techsoup.org/

TechSoup.org has a cornucopia of info about social media. The
collection of articles labeleBverything You Need to Know About
Web 2.0offers the basics of social media to get started

We Are Media
http://www.wearemedia.org/

We Are Media Project: The Social Media Starter Kit for Nonprofifs

Wild Apricot
http://www.wildapricot.com/blogs/newsblog/
default.aspx

Discuss issues and trends in modern web technologies that help
your organization achieve more with less

Zen and the Art of Nonprofit Technology
http://www.zenofnptech.org/

Thoughtful and sometimes snarky perspectives on nonprofit
technology

nonprofit Fundraising Resources

http://www.nonprofitfundraisingresources.co
m/404/blog/

Comprehensive online resource for individuals and organizationy
seeking information about nonprofit fundraising

Full Circle
http://iwww.fullcirc.com/wp/

Communications, planning, and connected solutions for a changjng
world

Eric H. Doss
http://erichdoss.com/category/norprofit/

Technology, Management and Life

http://www.thesocialorganization.com/
The Social Organization

Great resource. The Social Organization is where | (Rachel Happe)

work through problems, test hypotheses, get feedback, and pregent
my perspectives on how social tools are changing organizationsfnd
the way in which people relate to each other.

ION Digital
http://ioncorporation.com/blog/

This is a great resource with wonderful tips and articles. It is notf
GFNBSGSR T2NJ y2y LINBFAGA odzi |
business people who are trying to get their arms around thisdield
marketers, managers, entrepreneurs and saandzi R2 Y Q
time to read dozens of blogs a day

Museum 2.0
http://museumtwo.blogspot.com/

Museum 2.0 explores ways that web 2.0 philosophies can be
applied to museums



http://my.socialactions.com/profiles/blog/list
http://www.fly4change.com/
http://www.fly4change.com/
http://www.socialcitizens.org/blog
http://www.socialcitizens.org/blog
http://socialbysocial.wordpress.com/
http://socialbysocial.wordpress.com/
http://socialbysocial.wordpress.com/
http://techsoup.org/
http://techsoup.org/
http://www.techsoup.org/toolkits/web2/
http://www.techsoup.org/toolkits/web2/
http://www.wearemedia.org/
http://www.wildapricot.com/blogs/newsblog/default.aspx
http://www.wildapricot.com/blogs/newsblog/default.aspx
http://www.wildapricot.com/blogs/newsblog/default.aspx
http://www.zenofnptech.org/
http://www.zenofnptech.org/
http://erichdoss.com/
http://www.thesocialorganization.com/
http://ioncorporation.com/blog/
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HowSociable?

A simple, free, tool that can measure the visibility of
your brand on the web across 22 metrics

http://howsociable.com/

Addicto-matic

A nice search engine that aggregates rss feeds,
allowing you to quickly see the areas where a brang
lacking in presence

http://addictomatic.com
is

socialmention

A social media search engine offering searches acr
individual platforms (eg blogs, microblogs) or all,

023SUKSNI gAGK + Qaz20Al €
the score is transparent enough to be meaningful is
open to debate.

Hdutp://socialmention.com/

NFy1Q a02NB8o 2

Google Analytics

Blog Search Tools

Track referrals to your website from the social medi
platforms you're using

A http://www.google.com/analytic
s/

TECHNORATI Search| ¢ SOKY 2NJ A Qa ySg &SI NOK| hpys¢pérgrnprad@up | 5 S
blogs based upon inbound links only

TECHNORATI ¢CSOKY 2N 0AQ& | RAFyOSR a|SipNgohroratilcgm/spaich?ddvanted

Advanced search for blogs (rather than posts) based on tags.

Google Blog Search

D223fSQ&8 AYRSE 2F of 23
allows you to search based on additional criteria. V¢
good for searching between specific dates.

Lugp:gbkagzearch.gpogleSom/ R & |
&ry

Buzz Tracking

serph

IceRocket Blog search tool that also grajifies http://www.icerocket.com

BlogPulse Search for blog posts by keyword. Developed by http://www.blogpulse.com/
Nielsen BuzzMetric

Backtype Reputation monitoring http://www.backtype.com/

Track buzz in real time

http://www.serph.com

Google Trends

Shows amount of searches and google news storie

5 http://google.com/trends

Trendpedia Create charts showing the volume of discussion http://www.trendpedia.com/
around multiple topics. Generates cool graphs

Omgili Charts Omgili Buzz Graphs let you measure and compare fhetp:/buzz.omgili.com/graphs.html
Buzz of any term. Mostly from review sites/forums

eKstreme blog data is obtained from Technorati and the socig] http:/ekstreme.com/buzz

bookmarks come from del.icio.us

K S


http://howsociable.com/
http://addictomatic.com/
http://addictomatic.com/
http://addictomatic.com/
http://addictomatic.com/
http://addictomatic.com/
http://socialmention.com/
http://www.trendpedia.com/
http://buzz.omgili.com/graphs.html
http://ekstreme.com/buzz/
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Message Board Search Tools

BoardTracker tracks words in forum http://www.boardtracker.com/
BoardReader Search multiple message boards and forums http://boardreader.com/
Omgili Omgili is a specialized search engine that focuses @nhttp://www.omgili.com/

ayYlrye G2 Ylyeéé dzaSNJ ISy
such as, forums, discussion groups, mailing lists,
answer boards and others. Omgili finds consumer
opinions, debates, discussions, personal experienc
answers and solutions

SN} §SR O2yidSyid

ES,

Google Groups

Searches usenet group

http://groups.google.com/?pli=1

Yahoo! Groups

Twitter Search Tools

Twitter Search

Searches all Yahoo! Groups

{SF NDK {Se8s2NRa B FINSRH
{88 6KI(GQd VRRBKEY V2F Qd

http://groups.yahoo.com/

(BENoaréh Avdtkr.cama St F

Twitstat Twitter Tweitgeist Tag cloud for last 500 Tweets http://www.twitstat.com/cloud.
html
TweetScan search for words on Twitter http://tweetscan.com/
Twit(url)y see what people are talking about on Twitter http://twitturly.com/
Hashtags Realtime Tracking of Twitter Hashtags http://hashtags.org/
Tweetbeep Track mentions of your brand on Twitter in real timg. http://tweetbeep.com/
Twitrratr Rates mentions of your search term on Twitter as | http://twitrratr.com/
positive/neutral/negative
TweetMeme View the most popular Twitter threads occurring now http://tweetmeme.com/
TwitScoop Through an automated algorithm, twitscoop crawls | http://www.twitscoop.com/
hundreds of tweets every minute and extracts the
words which are mentioned more often than usual
and creates a tag cloud
Twilert Twitter application that lets you receive regular emdil http://www.twilert.com/
updates of tweets containing your brand, product,
service
Twendz. Realtime Twitter monitoring with sentiment http://twendz.waggeneredstrom

Collection Points

Google Reader

Web-based aggregator, capable of reading Atom ar
RSS feeds online or offline

.com/

dhttp://www.google.com/reader/
view/

Netvibes

Allows you to set up a pretty nifty dashboard using
combination of RSS feeds and widgets

[

http://www.netvibes.com/#Gen
eral
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http://www.boardtracker.com/
http://www.twitstat.com/cloud.html
http://tweetscan.com/
http://twitturly.com/
http://hashtags.org/
http://twitrratr.com/
http://www.tweetmeme.com/
http://www.twitscoop.com/
http://www.twilert.com/
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reach, rank and page views

Compete Competitor site traffic reports. Estimates only of http://www.compete.com/
monthly visitor data. Best used on large higaffic
Web sites

Quantcast Use this on large higtraffic Websites. It allows you | http://www.quantcast.com/
to compare multiple web sites in one handy chart.
Estimates only of monthly visitor data

Alexa Comparative site traffic reports. Includes estimated| http://www.alexa.com/

BlogFlux Page Rank

Search Data

Google Trends

Tells you Google Page Rank for a web page. Use t
to compare different websites

Search trends and see search volume by country a
region

idttp://pr.blogflux.com/index2.ph
p

nchttp://www.google.com/trends

Google Insights

Compare search volume patterns across specific
regions, categories, and time frames

http://http//www.google.com/in
sights/search/#

Wordtracker
Keywords

Displays average daily search volume of a given
keyword or phrase

http://freekeywords.wordtracke
r.com/

Yahoo! Keyword Tool

Displays search volumes for specific keywords and
LIKN} aSa T2NJ LNBGA2dza Y2

http://sem.smallbusiness.yahoo
y.dbiid/Searchangine Madkéting? |

Gooqgle Keyword Tool

Social Bookmarkin

Digg

Generate keyword ideas for related keywords and
search volumes.

ocial Bookmarking, mainly for news, images and
videos

https://adwords.google.com/sel
ect/KeywordToolExternal

|

http://digg.com/

StumbleUpon

Social bookmarkinggeneral cool stuff

http://www.stumbleupon.com/

Delicious

Social Bookmarking service

http://delicious.com/

SocialMarker

Grader.com

Free servicalesigned to reduce the time and effort
needed to socially bookmark a website

A family of tools that helps measure all that matters
in inbound marketing.

http://www.socialmarker.com/

Miscellaneous

http://www.grader.com

Facebook Lexicon

search any keyword and instantly see how often it i

RAaO0dzaasSR 2y ClO0So221 d

5 http://www.facebook.com/lexic
r3208/NBQ Gol £ aé
http://www.facebook.com/lexic
on/new/?topic=obama
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http://www.quantcast.com/
http://www.alexa.com/
http://pr.blogflux.com/index2.php
http://trends.google.com/
http://http//www.google.com/insights/search/
http://freekeywords.wordtracker.com/
http://freekeywords.wordtracker.com/
http://inventory.overture.com/
https://adwords.google.com/select/KeywordToolExternal
http://digg.com/
http://www.stumbleupon.com/
http://www.facebook.com/lexicon/
http://www.facebook.com/lexicon/

Net Hope
N8 e cisco

92

Format

Title

File Name

Basics: Overview

game for Non Profits

Acrobat Developing A Social Media Plan advancedsocialmedi@90421150459
phpapp02
PPT National Wildlife Federation: Welcome to the | educationpresentatior090331145644
Social Media Bandwagon phpapp01
PPT Marketing on a ShoestringSocial Media & Not| Profitsmarketingonashoestring
for 09031818284hpapp02
PPT Social Media for NGOs: The African Commong Sangonetsangonetcours®90409041603
Project and phpapp01
PPT The Impact of Corporate Culture on Social Study)snéd9-corp-culture-and-sociat
Media (An IBM Case mediaslideshareversion
1232631143567728
PPT Social Media for No#rofits and Special Causep socialmedia404podcampyhzsocialmedigo
rnonprofitsandspecialcauses
1232886117949543
Acrobat Towards a More Social Organization disruptivemedia200990508044454
phpapp02.pdf
Acrobat | { 20A Lt aSRAI t NAY OA LIl Sndintrobhain€h@904¢A0eK31 (1 K Sy
marketing phpapp02.pdf
PPT Non Profit 2.0 How Web 2.0 is changing the | web-20-for-nonprofitsfor-slideshare

1212091140548103

Emergency Response

Using Social Media In APublc Health Emergerr

Word The Design of an Online Social Network Site fordesignemergmgmtsocnetwork
Emergency Management: A GSéop Shop
Acrobat Twitter, Social Media and the Problems of NIMISCompliantNIMS_and_Social_Media.258p
4
Acrobat Online Social Media in Crisis Events Online social media in crisis events
PPT 10 Steps of Crisis Planniinga 10stepsforintegratingsocialmediaintocris
New Media Environment splanning420-09-090420164812
phpapp02.ppt
Acrobat cysingsociatmediain-a-publichealth-

emergency
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NetHope ..+ 93
Format Title File Name
Online Fundraising
Acrobat A Consumers Guide Tow Cost Donor consumers_low_cost_donor_mgmt

ax
(@)

F2NJ

NetHope Members Case Studie$lease Add Yours

PPT Fundraising and Constituent Management Convio Google Fundraising

Acrobat An Overview of Convio Convio

Acrobat Perfecting Your Page: Can donation page DD_LP_Optimization_paper_May08
optimization boost online giving?

Acrobat Landing on Gold: Optimizing your donation Donordigita
landing pages to increase giving Landing_Page_Optimization_2

Acrobat Humane Society: Deadly Online Fundraising | Firstgiving 7 Deadly Online Fundraising
Mistakes (and How to Avoid Them) Mistakes

PPT Fundraising 2.0: A New Model for Fundraising fundraisingonfacebook
2y Cl 0S062271 | aAiAy3a |-y | ARROIETBABE ¢22fY /| dz
Related Marketing

PPT Fundraising and Technology: Or as a Facebogkfundraisingtechnolog¥90414093239
friend called it: phpapp02
"Facebook, Twitter & My Space:
How to hit up friends for money"

Acrobat aldaaAizy LyaLANBR DA T { MissiohinspiradGisWaiwBapeNI A AR y 3
Meets ECommerce

Acrobat | bSG82N] F2NJ D22RY aéd | odiyehddeh FratégRtianseriftl R &
Closeup: Creating an Online Video Strategy

Acrobat Creating an Online Video Strategy Online video strategy

Acrobat Twitter Fundraising: Holy Grail or Fail Whale?| NP911_042809_Slides.pdf

Acrobat | Hany 52y 2NJ Sy G NROawn | VaigtMirEelGivigs @imgrg008
Benchmarking Analysis

Acrobat Index of National Fundraising Performance TargetindexResultsSummaryQ42008.pd¥

PPT Show Me The Money: Fundraising 2.0 francis090609142309hpapp01.ppt

PPT MercyCorps Better Online Storytelling MercyCorpsBetter Online Storytelling
from NTEN's 2009.ppt:

Word Some Examples Heifer International

Word Some Examples Oxfam

Word Some Examples The Nature Conservancy

Word Some Examples WaterAid

Word Some Examples World Vision International
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Format

File Name

Online Communities

Communities

Planning

Acrobat The Nature Conservancy: Followers, Friends ariolildingbuzz12230335090507649
Fans: Expanding Your Online Community A Gase
{GdzR& Ay . dihdufaBydget . dzl[ T X 2
PPT Online Digital Habitats learntrendsdigitalhabitatsslideshare
(or it is all still pizza?) 1227071343666829
PPT How Communities Work mgcommunities090411160914
phpapp01
Acrobat Ning for Nonprofits ningfornonprofits090405180604
phpapp02
PPT Building and Sustaining Vibrant Online ntenpresentation090421131210

phpapp02

H &

Policies

PPT Social Media for No#rofits socialmediafornorprofits-
Great opportunity? Colossal waste of time? Thep9040715264%hpapp01
answer is YES
Acrobat The Secret Underground Guide to Social Medjasocialmediaguiderelease
for Organizations
PPT Social Media Strategy: Brainstorm Social MediaSocialmediastrategy
into your Business
PPT 10 Step Social Media Plan Spur_Social_Media_Guide
PPT Creating a Plan strategymapday490508155328
phpapp01.ppt
Acrobat ,2dz2NJ hNBEFYAT I GA2y Qa { goddstrategymapR2B83I337$567801 72S
by Beth Kanter
Acrobat 360iSocialMarketingPlaybook 360iSocialMarketing-Playbook.pdf

Research

Acrobat ASHA SocialMedia Guidelines for ASHA ashasociatmediaguidelines
Employees
Word Social Media Resources SocialMediaPoliciesResources

Acrobat Nonprofit Social Network Survey Report NonprofitSocialNetworkSurveyReport
Acrobat Migrating to Agility 2.0: social computing white paper Lehigh
Social Computing Enables Organizational University
Growth and Innovation
Acrobat Social Media Marketing Industry Report: SocialMediaMarketingindustryReport

How Marketers Are Using Social Media To Grpw

Their Businesses

a
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Title

File Name

K 6/ 2yQio

Impact Of Social Media

Acrobat Trends in Constituent Satisfaction ForeSeeResults_NonprofitWebsiteStudy
with Nonprofit Websites Spring2009. pdf
Acrobat Social Media Ad Metrics Definitions SocialMedia-Metrics-Definitions
0509.pdf
Acrobat Universal Mccanns Global Research Into The| um-internationalsociatmediaresearch

wave31208176731994979

Thought Leadership Presentations

PPT Social Media for Social Good: United Nations| UNF
Foundation
PPT Social Media in the Nonprofit World: Questions ebook109052619343hpapp01.pptx
You Always Wanted to Ask
Tools: Facebook, Twitter, etc.
Acrobat The Digiactive Guide to Twitter for Activism digiactive_twitter_guide_vD
PPT Facebook and Causes: Leveraging Social Facebook and Causes
Networks for Real World Result
Acrobat Social Networking on a Mission heartlandalliancetwitter
About Heartland Alliance for Human Needs &
Human Rights
PPT Followers, Friends and Fans: lauraleedooleywhytwittermatters081021
Expanding Your Online Community: Why 1223382145207468
Twitter Matters
Acrobat How and Why People Twitter: The Role that | Twitter paper- dejin
Microblogging Plays in Informal Communicatign
at Work
PPT Twitter: Nonprofits and micrdlogging twitter-09042710372¢phpapp0l
PPT Twitter.org: What, why, who and how for twitterorg-09040608415§hpapp02
Nonprofit Organizations using Twitter
PPT Activating Your YouTube Audience YouTube
PPT Nonprofit Radio: Podcasts 09ntcnonprofitradiosession
09050510002%hpapp01.ppt
Acrobat Blogging for No#Profits bloggingsexton09nt©90504142955
phpappO0l1.pdf
PPT Nonprofit Radio: How to Make Podcasts to 09ntcnonprofitradiosession
Engage your Supporters 09050510002 hpapp0l.ppt
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Acrobat How to Use Facebook for Business facebookforbusinessebookhubspot
090609195906hpapp0l.pdf

Acrobat Rent or Buy: Why Nonprofits need SAS Whitepaper_BBIS_RentOrBuy.pdf

Acrobat Blogging for Non Profits bloggingsexton09nt©90504142955

phpappO01.pdf
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About NetHope

As a 501.c.3 the goal of this paper is to be shared with other nonprofit organizations so here is
some information aboulletHope

NetHope Members

A

NetHope is a new generation information and communications technology (ICT)
collaboration of 26 leading international naggovernmental organizations:

Representing nearly $33B+ of humanitarian development, emergency response and
conservation programs in 150 countries

Facilitating a great opportunity to partner with major Corporations, Foundations and
others stakeholders

bSil 2L150a YSY6OSNAB IINB FIFOAy3 (GKS &l ys
problems in the field better, faster and cheaper by working together

Enabling solutions creation and delivery to millions of end beneficiaries under
challenging conditions in the most remote parts of the earth

NetHope Address Five Critical Areas
w Connectivity

Emergency Response

ICT Skills Building

Shared Services

Innovation for Development
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